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THE TIME! 


Since 1950-1, colour advertising in first three months of 1956- £650,000 
WOMAN, JOHN BULL and ILLUSTRATED has - the highest in our history. Send 
increased by 410% — and would have your enquiries now for any remaining 
been higher had space been available. colour dates available this year. 

More evidence of consistent Please also let us know if 
growth are colour bookings for the possible your requirements for 1957. 


WOMAN * JOHN BULL * ILLUSTRATED 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LIMITED, 96-98 LONG ACRE, LONDON, W.C.2 


Do people read copy! 


There’s no reason why people should specially read your ddvertise- 
ment . . . unless, of course, you’ve made it specially interesting. 

But it’s the product that must be made interesting. It is one thing 
to catch the reader’s eye, and another to make him remember what 
your product can do for him, what it costs, why it’s better, where he 
can get it and why he really can’t do without one any longer. We’re 
very thorough at S. C. Peacock in finding out all about your product 
and your customer before we sit down to write. 

And then... ? My word! Then we add that spice of imagination 
that makes him stop and look . . . that makes friends with him . . . 
gives him something worth reading . . . makes him want your product. 


If you would like 

to make people 

WANT your product, 
come and talk to us about 
our ways of 

addressing advertisements 
to PEOPLE. 

We believe 

that an 

advertisement 

has no right 

to be uninteresting. 


$. C. PEACOCK LIMITED Incorporated Practitioners in Advertising 


MADDOX HOUSE, 215/221 REGENT STREET, LONDON, W.1. REGent 1081 « 18 LLOYD STREET, MANCHESTER 2. Deansgate 5691 
21 LEIGH STREET LIVERPOOL. Royal 8861 - RUSKIN CHAMBERS, 191 CORPORATION STREET, BIRMINGHAM. Central 7705 
AND CHAPMANS ADVERTISING LTD., HORTON STREET, HALIFAX. Halifax 4781 
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SEVEN TIMS CLASSIFICATIONS Ii: Asc TV'S NEW RATE STRUCTURE 


640,000 London homes can sce commercial TV, say Téji 


vised rate structure, an announcement by TAMi of a weekly report on TV, 
showing expenditure by agencies and advertisers, broken down into pro- 
duct groups, snd an estimate, also by TAli, that there are now some 


640,000 sets adapted to receive 
commercial TV in the London ITA 
area. 

ABC TV's new structure - dealt 
with at lensth elsewhere in this 
issue —- divides time available to 
advertisers into seven different 
classifications. New rates range 


THIS HXERGELCY EDITION of Advert~ 
iser's Weekly has been made nec- 
essary by the print stoppage in 
the London area. ile apologise to 
readers and advertisers for a 
state of arfairs which is beyond 
our control. 


from a Northern rate of £995 for 


a minute at peak time to £15 for 
a 15-second spot during the low-. 
est catercory for the Liidlands. 

TALi's new weekly expenditure 
report is duc to come into oper- 
ation shortly. It follows TAl's 
estimate that 91 advertisers have 
spent over £2,250,000 on TV since 
it began. 

The new audience estimate means 
that 16 per cent of homes in and 
around London can see ITA pro-- 
srammes, Altogether there are 
1,665,000 sets in the London area, 


NEW DEVELOPMENTS in commercial television this week have been the intr 
duction by a third programme company 


- ABC Television Ltd. ~ of a re- 


IPA APPOINT SECRETARY 


J.C. Braun, the Institute of Pr 
titioners in Advertising's legal 
and education officer since March 
1954, will become the IPA's sec- 
retary on April 1. This follows 
the appointment of J.P. O'Connor 
as the IPA's director, with effec 
from March 31. New education off 
cer is P.3s. Woodhouse. 


BSPA OFFICERS ELECTED 


Norman Phillips (Metal Box Co.) 
has been elected president of the 
British Sales Promotion Associati 
Eric N. Burleton (Armstrong-Warde: 
Ltd.) is to be chairman for the 
second year running. New secre~- 
tary is Alan Martin (BEA). 


Over 75 display 


advertisers use the 


MUNICIPAL JOURNAL 


this week 
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NIGHSR OF LAYOUTS IN BFMP COMPETITION 


In their report on the 13th British Federation of Master Printors' 

Gold Medal Layout Competition this year, the judges said that “one of 
the most gratifying features" of the 1956 competition was that the aver- 
age standard of entries in both classes was higher than last year. 

The competition was divided into two classes; Class I (premier award- 
Gold Medal) for those over 21, and Class II (premier award - Silver Medal) 
for those under 21, or with uncompleted indentures. 

This year’s gold medallist was Raymond Dorey, a display compositor on 
the 3ournemouth Daily Echo, who is 24. Michael Uiles, 19, a student of 
} typography, calligraphy and graphic design, was awarded the silver medal. 
| There was a total of 347 entries. Of these, 26 entries in Class I were 
highly commended and 80 certificates were awarded, and in Class II, se- 
ven entries were highly comnended and 58 awarded certifieates. 

The test set for this year's contest was to design a piece of printed 
publicity material for a group of china and glass shops. Copy supplied 
had to be used as written, but a variety of half-tone roproductions of 
items of china and glass were supplied, and as many as possible of theso 
had to be included. Lay-outs and lettering were expected to give a 
clear idea of the finished job and impress the potential customer. 


LORDS ATTACK ON COMMERCIAL TV 


“This nightly poison" was a phrase used by Lord Wilmot in the course 
of a House of Lords debate in which he urged the Government to end com- 
mercial television. 

He said the project was costing millions of pounds and making an enor- 
mous denand on one of the most inportant export industries, electronics. 
The cumulative effect in the hones of working people was sumethin= that 
they had to work very hard to offset. If the Government really meant 
what they said and had any hopes of regaining public confidence they 
must close this advertising down. They could not have people listening 
every night to exhortations to spend more money on consumer goods and 
then expect than to listen when told to do exactly the opposite. 

The -dargquess of Salisbury, Lord President of the Council, asked whe- 
ther Lord ‘iilnot was suggesting that only ITA advertising should be clo- 
sed, or all advertising by all media. 

Lord “ilmot said he was referring particularly to comercial televis~ 
ione The boosting of consumer goois to the working class was afzainst 
the national interest. If it was found without doubt that any kind of 
advertising was making it impossible to reduce consumer demand where it 
needed to be reduced he would deal with it, and if Lord Salisbury :eant 
what he said, he would deal with it too. 


DART VICTORY: W.S. Crawford Ltd. W FACTORY: Colorprint Ltd. are 
dart team, led by H. Peirce, beat closing down their Holloway Road 
Tex Press 3-0 in a dart match held works and will start business in 
at the White Hart, Drury Lane, W.C.l. their new factory at Runmfurd, Es- 
Finishing doubles were obtained by sex, on wonday. Jew aidress is: 
He Peirce, W.Lloyd and L.ifatt- Litho liouse, Faringdon Avenue, 
hows. Harold Hill, Ronford, “ssex. 


___________| 
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CARAVAN AD SCHEME TC 
BE DISCUSSED 


The Wational Caravan Council 
to consider at its next meeting 
whether to launch a national ad- 
vertising campaifn. 
At the annual caravan trade con- 
vention in Brighton last week, 
director of home sa- 
the Standard Lotor Co., 
400 delerates that he 
see nothing but good re- 
Council, through 
contributions of 
end meabers, wer 
mpaipn urging 
curnvans as 
holiday accomnodaticn. 
campaign could also empha- 
the advanta 
gnised members of the industry 
firms could tie-up 
h this campaign locally. 


ITA'S SCOTTISH STATION 


Advertiser's ‘ieekly unc erstands 

that Blackhill, in Lanarkshire, is 
ikely to be the site of the Inde- 
pendent Television authority's 
Scottish Station. 

Sir Robert rraser, the ITA'S 
director-general, stated in Edin- 
burgh that the station would pro- 
vide covorare for an area bounded 
roughly on the north by a line 
from Dundee to Greenock and in 
the south by line, soath of Ayr, 
to St. Abb's Head, Berwickshire. 


NSW COMPANY: Erskine H.Childers 
e momber of the Dail (Parliament) 
in Dublin and former irish Mini- 
ster for Posts and Telegraphs, 
has been named a director and 
sales manager of Telecomnunica- 
tions Ltd., a new company spon- 
sored by Pye (Ireland), Pye Tele- 
communications (Cambridge and the 
Aberdare Electric Co. (Dublin). 


-es of dealing with 
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CHANGES IN \/2°TMINSTER 

A number of « ges in the Lom 

don representation of iestminster 
ress Provincial Newspapers Ltd. 
have been made by T.3.N. Pearce, 

London adwerticement director. 

Tt. Srown retire fpom th 
London advertisement managership « 
the Birmingham ‘azette and Svenin 
Despatch in May. %.A. Hilliard 
will take his e, with 
Carpenter as istant. 

The Sunda: ‘y, hitherto r 
presented by 5% fling is now 
the responsibility oc Leonard G. 
Futt, who also remain Loads ad- 
vertisement mamager oi the Yorksh 
Evening ‘ress. 

J.C. Postlethwaite has been ap 
pointed London advertisement mana 
ger of the Shields Gazette and 
Shields Evening News, and also of 
the North-estern Evening Mail 
(Barrow). 

A separate unit has been forme 
to represent all the weeklies in 
the group, end responsibility for 
these papers is divided as follow 

I.6- Perry is London ad mamage 
of the Uxford Times, North Berks 
Herald, Wiltshire Herald and Adve 
tiser and Wiltshire Gazette. F.d 
Vince handles the Yorkshire Gazet 

Herald, Keighley Times, Westmor 
lend Gazette, Barrow Jews series 
and the Bedfordshire Times group. 
G.D. Hill takes over the Durham 
County Aivertiser series, Darling 
ton & Stockton Times, Northumber- 
land Gazette, Blyth News Ashingto 
Post, and Wallsend 

Nowling remains Southern- 
Midland, and Scottish croup repre 
sentative, and will be joined in 
April by J.C. Kail, who is at pre 
sent on temporary duty with R.il 
Longdon, as assistant North-Nest- 
ern Group representative in 
Manchester. 
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OUTDUCR IMVUSTAY WAITING FUR 'S DECISION 
"Yroa time to time," 
appear to be consid- 
as yet materialised, 
dustry have not yet 
the present uncertainty 
nister docs not vet appear 
Obvicusly tere is 
the xttention of the lini-g 
iter, and until ne h solve soe of the major proble t} 2en 
utstanding for some years, mm a pears to have little tinc t 
yitdoor advertising in detail". 
weamwhile, the report cont: S, the attitude of t r 
of a-peal decisions is “c ins concern", and r- 
sising Industry Advisory Committee is reviowinz tho position. 
"Relations between the local planazine authorities ani th - 
she most part are satisfactory. in many important cities und con 
there is a mutual understandince which reduces the amount of admin ration 
Ren cidentally reduces the number of anpeals to the liinistry. 
peals problem is to reach locul agree- 
"ities. ‘Jherever this has been developed 
are some local 
rity - wh 
sment of 
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POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION - LONDON POSTER ADVERTISING ASSOCIATION LTD. 
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Complete Control of all 


Advertising and Printing 


Records by a 


Single Simple System 


A simple system has recently been devised to 


the 


ontrol 
entire production of printing jobs and single oz 
series adyertisements, including records of insertions 
For 
Mail Order and similar advertising, where a complete 


and any other information of a special nature 


record of cost per insertion, cost per reply, cost per 
sale and a multitude of other data must be main- 


tained, the system is invaluable. 


Briefly, it visually signals 


(1) Reminders of copy dates and Press dates for 
insertions—so they just cannot he overlooked. 


i.e., 


(2) The progress of cach stage, 
Artwork, Copy, Production, ete. 


Layout, 


(3) The progress of special jobs like leaflets, 
special advertisements, blocks, drawings and 
anything out of the normal run. 


The basis of the system is a compact. narrow card 
holding all the details you need to know. It has 
a visible edge for quick reference and upon which 
you can progress every stage by oloured signals 
thereby providing a fool-proof basis for efficient 
planning of work. 

If you would like to learn more of this simple system 


just jot “ Advertising Records ~ on your letterhead 
and post to us No obligation Full details will 
sent by return 


Systems 


VISIBLY BETTER RECORDS 


The Shannon Ltd. 452, Shannon Corner, New Malden, Surrey 


Marcu 16, 


We design and wake! 


@ DISPLAY UNITS 
SALES AIDS 


Whether it is metal, 
wood or wrought iron 
WE ARE 

THE ACTUAL 
MANUFACTURERS 


Designed 


MOREY (BARNE 


Our experience of sales and practical advice is readily available to 
you. Let us submit ideas and prototypes and prove how reasonable 
and efficient a permanent display can be. 


MOREY 


BARNET 


(BARNET) 


HERTS Telephone 


LIMITED 


3222 


Barner 


with complete coverage 7 
of the Manchester Area 


Manchester la 


27-29-11) Bootle Street. Deansgate, Manchester 2 


KENNEDY PRESS LTD - 31 KING ST WEST * MANCHESTER 3 
SO TEMPLE CHAMBERS * TEMPLE AVENUE ~ LONDON E.C, 4 
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IMPROVED SELLING AND PUBLICITY "VITAL TO SCOTLAND" 


The importance to Scotland of adequate salesmanship and intelligent 
advertising was stressed by Sir Robert MacLean, president of Glasgow 
Chamber of Commerce, when ho replied to the toast of "The Chamber" at 
the annual dinner of the Glasgow branch of the Incorporated Jales Mana- 
gers’ Association. 

"I am convinced that the standard of salesmanship in Scotland is not 
as high as it should be", he said. "I don't mean that the average sale- 
man is less capable in Scotland thg olscwhere, but I do feel that the 
boards of many of our Scottish companies have not vet appreciated the 
full importance of public relations work and advertising as an aid to 
selling. 

"Ve in Scotland make things woll. But too few of us realise that the 
art of salcsmanship is every bit as important to comwaercial sucess as 
the art of maxing the article." 

It was partly our owm fault, as we had for so long toaded to associa- 
te Scottish publicity and advertising with stase comedians wearing the 
kilt, “sometimes leaning on a crooked stick and sumectines not, but al- 
ways singing sentimental soncs." 

That picture of Scotland had travelled all over the Ba-lish-speaking 
world. Although it hai its place in the scheme of things, it made the 
Scottish businessman a little doubtful of the value of publicity, said 
Sir Robert. 

Sone £300 million was being spent annually in Britain on advertising. 
Could one imagine Scotland, representing about ten per cent of the popu- 
lation of tho U.K. spending ten per cent of that figure on advertising? 

"When I speak of advertising, 1 am embracing the whole field of public 
relations. Every man and woman has daily opportunities for eithernpro-~ 
moting or damaging the interests of his country, his firm or his om 
business. Every letter that foes out has something of the quality of a 
diplomatic messase." 

Roplying to the toast of the Scottish Council (Development 2 Industry), 
Lord Polwarth, chairman of the executive conmittee, said he felt that 
the Scottish Council would qualify instantly for membership of the ISMA. 
They believed they had something to sell - and that suacthing was Scot- 
land. 


TRAVEL SHOW: The 1956 World TIPS PRESE'TATION: Film star Anne 


Travel Exhibition was held in 
Brighton at the Corn Exchange 
fran Fobruary 18-25. More 
than 27,600 people visited the 
Exhibition, which attracted 31 
exhibitors, including 14 na- 
tional tourist offices. The 
1957 World Travel Exhibition 
will take place from February 
23 to March 2. The organiser 
will be Jonnson, direc- 
tor of publicity to Brighton 
Corporation. 


Crawford travelled to Lowestoft 
recently to present a special £25 
prize to M. Clarke, who sent in 
the millionth entry for the J. 
arthur Rank Screen Services Ltd.'s 
advertising feature, Tips. The 
presentation took place on the 
stage ut a cinema. 


BAN LIFTED: The ban on The Feople 
imposed by the Irish Censors of 
Publiciations in rebruary, has 
been lifted. 


The Man-with-the-Gong 
talks ‘‘Shop’”’ 


edition comprises three 45-foo these and with f 


each complete in itself but Man-with-the-Gong has surely the right answer 


linked together into a coherent and interesting many a sales problem. Consult him about yours 


magazine. Any advertisement can be booked to All the Rank screen advertising activities are 


1 in any one or more of six self-contained areas. centred in J. Arthur Rank Screen Services Ltd, 


ll Hill Street, London, W.1 (Grosvenor 6353 


And as with all really sound advertising ideas, 


( ere Hazel ¢ 1 typical shot 
from a forthcoming edition of 
the new full-colour magazine-film **Shop 
- 
us opened! It eption of an 
Like the é I 
it is a monthly magazine-film in 18 a id, ong 
iets and two-minute films, the 


POSTERS 


ean be seen 
by & people 
out of 10 


25 times 


a week, 


Or more 


In balanced consumer advertising campaigns, poster repetition is 
essential. But just how many people can see your posters ?—And 
how many times? The largest investigation of its kind ever 
carried out in the U.K. was undertaken by Mills & Rockleys in 
an attempt to answer these questions. The survey was no less 
than a day by day study of the way people live and move around 
in their towns and cities—and have opportunities to see poster 
advertising. 


The Evidence. As a result of this research, 
evidence has come to light which is of the utmost value 
to all who plan, use, or have the opportunity to use, 
poster advertising. The findings appear in “ The Size 
and Nature of the Poster Audience: Study IT” which 
was published last June. Your agency now has a copy 
and further copies will be supplied on request. 


MILLS & ROCKLEYS LTD 


; we Planned poster advertising in more than 200 towns. Head Office: 21 Queens Road, Govents; 
The Mills & Rockleys Area. 
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REBUILDING AIDS WEA IDBAS ON SELF-SERVICE 


Speed needed - but some customers like to browse 


Facts and figures about the development of self-service stores and 
supermarkets, together with impressions of the changing pattern of shop- 
ping in this country were given by three experts last week at a luncheon 


meeting of the Design & Industries Association. 


The speakers were Dr. 


John Baxter, head of research at Marks & Spencer Ltd., Allan Plowman, 
editor of Display, and P.D. Galvani, joint managing director of Premier 


Supermarkets Ltd. 


The first speaker, Dr. Baxter, said that the whole pattern of retail- 
ing and distribution had been changing during the past few years, and 


was now going through a period of major development. 


Since the wartime 


bombins and destruction had made rebuilding necessary, new ideas for de- 


sign and completely new lay-out and planning of shops had emerged. 


Manu- 


facturers had had to approach the problem of merchandising in an entire- 


ly new way. 


The prime necessity of the time was speed, and this had led 


to the development of self-service in many chain stores. 
lir. Galvani told the meeting that at present there were not more than 
20 to 350 supermarkets in this country, although there were considerably 


more self-service storese 


Customers of the new stores, both supermarkets 


and self-service, could get speedy or leisurely service, as they re- 


quired. 


"ie have found that customers like to browse around without being both= 
erod by anybody, and also actually to handle the goods on display before 


buying. 


They also like the cleanliness of the well-packed goods which 


are on display in self-service stores, and it is a further advantase to 
be able to do all one's shopping under one roof", he snide 

lir. Plowman said that self-service did not save on direct labour, for 
if the labour was not actually used in the shop, it was to be found be- 
hind the scenes in the fora of packaging. 

Automatic selling, he thought, would not appeal to the shoppers of 
this country - “for the public will not buy in a humanless shop, because 


shopping is a social thing. 


The trader who thinks that he can introduce 


automation into retailing will do so at his own peril". 


PRICE UP: lLiodel Railway News will 
be increased in price from ls. to 
ls.Gd. rrom next month's issue. 
This will de a specially enlarged 
52-pase Model Railway Club Exhibi- 
tion number. Reason given by pub- 
lishers Percival ilarshall & Co. 
Ltd. is the need to meet increas- 
ing costs. 


RATES UP; "The ever-increasing 
cost of printins, newsprint and 
wages", say Dance News Ltd., has 
made necessary an increase in ad- 
vertisement rates of Dance News 
from April 1 of 30s per sci to 35s. 


PR AGENTS (1): Lintas Informat- 
ion Services are handling press 

and public relations for Golden 

Key furniture. 


PR AGENTS (2): Marketing Consul- 
tants Ltd. have been appointed 

PR consultants tothe Agricultural 
Engineers Association Ltd., Watco 
(Sales) Ltd., manufacturers of a 
concrete hardener, and to Nuralite 
Co. 


PR AGENTS (3): Guy Preston of 
World Contact is now PR advisor 
to lMiller-Kent Flower Lights. 
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"GIVEN THE CHOICE - I'D KBP TV ADS" SAYS SIR ROBERT 


Three per cent of UK expenditure goes to new medium 


Sir Robert Fraser, director-general of the Independent Television Au- 
thority, made this claim last week; 

"If anybody said to mes 'You can, if you like,strip your programmes of 
advertisements, and we will make up the money in other ways,’ I should 
say: ‘Thank you, but on programme grounds I should prefer to keep the 
advertisements!" 

Sir Robert, who was proposing the toast of the Market Research Society 
at its third annual luncheon, used the phrase “the passing cloud over 
the pleasing prospect" to describe the present condition of commercial 
television. After recounting all the things that might have gone wrong 
with it, he asserted; “In the homes able to choose, nobody thinks that 
the ITA has less than 60 per cent of the audience and nobody thinks that 
it has more than 70 per cent. This pattern is beginning to reproduce 
itself in Birminghan." 

The “passing cloud" was that to establish in 
entirely new advertising medium, was bound to be an uphill job. 

In America, the advertising expenditure on TV, beginning with 1949 
(its third year) had been, in millions of pounds, 20,60, 110, 150, 200, 
270, and 355. in the third year of American TV only two per cent of 
the total advertising expenditure went on TV. In Britain already, half- 
way through the first yoar, the present level was three per cent. 

Frederick Edwards, chairman of the Society, told the audience of some 
220 members and guests that market research was growing very rapidly, 
and so was the Society's membership. t that over th 
years, market researchers had been moving out of the 
main emphas- .s had been on fact-finding and statistics a 
ing far more, advisers to businessmen and aduinistrators. 
ing was now regarded as just one of the tools available to 
researcher. 

lire. Edwards also said that the Society had received 
Trade the rarely-grarted pormission to drop the “Ltd." 

T. Lloyd-iilliams, editor, The Times Review of Industry, 
the guests, said that research was now a sine qua non in 
endeavour 


from the Board of 
from its title. 


replying for 
most fields of 


ACE LUNCHEON: Chris Chataway was 
the principal guest at the Maren 
Luncheon of the Association of The quarterly illustrated iux- 
Circuletion uxecutives last week. port Survey of British Textiles 
He spoke on the Olympic Games, published as part of this week's 
and said that athletes were often issue of The Times ‘Weekly Review 
asked why they did it - running; has been increased to 12 pares, 
jumping, etc. =- and he thought including three on the knitwear 
that it was because of the excite-~ and woollen industries of Hawick. 


BICGER EXPORT SURVEY 


ment they got from it, as at the 
Olympic Games. 


It is fully supported by English 
and Scottish advertisers. 
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DUBLIi 


Fron FP. linc 


nus been a considerable expansion in the amount of advertising 
in Dublin evening nowspapoers during recent months. wus 

their normal sinvic colum advortiscr.onts ana posicions, 

tuese sre being supplemented to censidorable oxtent by douvis co 
lwm advertisements on which the film rentors “ro simrin: the cost arm: 
in sume cases bearings the full cost. There has also been an attu: 
develop the composite page advertising for films opening in Dubli:. 
thoush this has met with only :nodcrate success. sfforts =re also 
mide to stimulate cinem business through a numer of sala prenicres, 
but the numbor of these has incrsased se sharply that they are now in 
dancer cf losing their impact on the public. 

Packaring, a subject which has not recoived a creat deal of attertion 
from Irish nanufccturors or thoir advertising azents:. with « notable: 
excoptions - has recently :nanifes*ted itsolf in u new way. Decidin; that 
its aircrarmt arc, in offecs, puciaces Aor Linsus onzasod Charles Gardnor 
to devise a now aircratt colovr schome to provide distinctive Irish mar 
kings. The now “package” has a dark :reen top abovo a broad white stri-- 


pe alon: the aireratt; the winss, on and undor surfaces retain the 
naturel finish. Apart fron appearance, it was found that the old 
tural Sinish on the airercft was dizficult to keep in a hishly polished 
conditien because they were operatin: into industrial areas. 


* * + * * 
Furthor research into. distribution in Ireland is to be carricd cut by 
a Contral Statistics Office this yoar; all wholesalers and retailers 
roushout the country will be cxpected to completo a return in respect 
trede in 1955. Other sovernnent resocarch likely to interest advor- 
“sents is tie consus of population wick is to be taken next 
This will previde considerable inform:tion on the :zovenents of 
‘on Pron rural creas during the past five to 10 years and will 
the srowt: of a nuaber cf provincial centres within that period 
* * * * * 

Seven svecial rosecrch scrvicos been annsuncod by Cpinion - 
ch (Ireland) includin;; newspaper and .acazine readership (first imvesti - 

tion ts start on April 9), advertiseaont reading and noting (starting 
April 50), advertisoment penotratior (current, and at intervals of four 
weel:s), Radio Birarn audience noasurement, and impact of cumercial 
proadcastin: by Radie Hirann and Radio Luxembourg. 

Sponsors aro currently quouding for time on 2edio sirann despite the 
ricsid restrictions of material vroudcast and i+ is reported that the 
Sunbean-Jolsey organisation is plannin; a canpaign for Radie Luxondourg 
in the near future. hile there is 2~ increased enthusiasm for both 
sercon and radio audvortisin:, there haus, so far, beon no reflection of 
shis uttitude in allocations fcr press caapcigns. 

Associated withvicConmell's the production of 


radio pro Brondan Smith will produce the An Tostal pageant. 
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ADVERTISSR'S 
IX ALGER OF COlMsRCe TC 
what kinds of a 
mow up by the 
ana trade 
sequol to 
meee: by the 
The Readers of tho 
pro 
onc 
ior rch. 
Aj veer stated, is to establish research 
Ry so that users “can select the cne most 
the basis of roliable and conparacle data" 
rand Rasged Starf was so widely recorrised con- 
Triangle is today was oper t 
qucen's Lancaster Herald, when 
Industrial Editors on 
week. 
Col. waiker traced the use oF heraldry from its first sppearuree as 
symbol on the bvattlolield, throuch its adoptior. cy monas. 
te..o8, City Liver; Comvanies, such bodies as thie he Eud-. 
Son say Co., to she tradir: vederations or public of 
today. 
he said, alwa;s help ? 
icon « - but no proprictorial 3 
row being sot up, is to bo open pies per i:xsue. 
to advertisir; poopls as a whole, 
and not confined te asorcy start. FR Willa to 
G. Freomar, cl the Rodert Freeran nandle the <ublic ror 
bce Lid., will doal with onguir the presontat.on of the Tocnase 
les irom those wishine ts have Zashion Group's avtum: eclloction. 
further cotsils of monbership, press provicy will be bold at 
ard of the Club's aims and objects. tho Weldor? april 24. 
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NOW ABC TCLSVISION CHANGE TIEIR RATE STRUCTURES 
Seven time classifications in new system 


A third programne company, \3C Television Ltd., has announced altera- 
t te structuree A3C TV's changes involve the introduction 


tions in its rat 
of seven different classifications of time. I+ will come into effect or 
March 31. ASC TV control the Midland and Northern weekend programmes. 


for the changes, states George A. Cooper, advertisement 
present system of buying time in broad segments 
for the larger advertiser, and impossible fo 


are 


has proved unsatisi:actory 


the smaller advertiser". 
sevon different classifications of time and by reducin; 
the “loading” of 30- and l5-second spots, AIC TV aim tos 
bring TV within the reach of? advertisers with limited budgets; 
in cost per thousand viewers which exist 


introducing 


(b) level out the variations 
under the present rate structure; 
enable advertisers to tie-in merchandising with TV advertising 


more eitfectively; 
(d) by she use of narrower time classifications, help production de- 
partments to produce commercials in harmony with audiences; and 
to plan their TV schedules more scierti 


(e) enable advertising agerts to 


Ficaliy and with LUsuver efiect. 
ARC TV arnect that the ITA homes in the I hirs 
area on May 1 will oc acout the sa ; the Uidlends, they have reduced 


J 
tne rates for the first transmissions in ths 
4 4. 


"The fact that a one-minute spot each weekend for a whole ysar can be 
boucht for as little as £2,080, or 52 15-secord spots for £780 is, in i 
elf, indicative of our completely new approach to the sale of TV tine™ 
says lir. Cooper. “Wie feel very strongly - and many of our friends, bot 


acency and advertiser, agree with us 


* * * * 

Now named by the first seven letters in the alphabet, the new time 
classifications are: 

Saturdays: 2245 peme 5650 peme G3 3230 - 4-00, EB; 4200 5.00 
5600 6600 C3 7600 = 7630 Ds 7-30 8615 Cz 8215 10000 Bz 10-00 
10.45 D; 10.45 = 11.00 Ge 

Sundays 2200 PeMe 2245 Peme 2045 3,45 C; 5245 4.350 D; 

4.30 - 5.00 &; 5.00 - 6.00 33 7230 - 8.00 C3 2.00 10-00 Az 10.00 
10.30 B; 10-30 - 11.00 F. 

The new spot advertisement rates will bes Midlands, or first Northern 
(Lancashire only) transmissions; 60-secss A, £600; B, £500; C, £550; 

D, £2603 B,£1753; F, £90; G, £40. 30-secss A, £390; B, £525, C, £250; 


Re 


D, £170; BE, £115; F, £60; G, £25. 15-secs: A, £240; B:- £200; C, £140; 
D, £1053; BE, £70; F, £55; G, £15. 

Full Northern (Lancashire and Yorkshire combined) transmissions: 60- 
secs: A, £995; B, £830; C, £580; D, £455; E, £290; F, £150; G, £65. 
30-secs: A, £645; B, £540; C, £3580; D, £280; E, £190; F, £95; G, £40. 
15-seess: A, £400; B, £335; C, £230; D, £170; B, £115; F, £60; G, £25. 

The rates for advertising magazines, advertising features, and time 
signal spots remain unchanged. Short advertisements (five-second still 
(Continued overleaf) 


. = 


ADVERTISER'S WEEKLY 
WEN ABC TV RATE STRUCTURE 


(Continued from preceding page) 


spots) will no longer be accepted. 

At a press conference last week, 
Mr. Cooper said that it was esti- 
mated that there would be 404,000 
sets capable of recaving the Mid- 
lends transmissions by the end of 
next monthe He thought that the 
cost to the advertiser for a 30- 
second spot would be Ys lld per 
1,000 viewers in A time and 7s.10d 
in G time. 

Mr. Cooper also said that ABC 
TV were not contemplating any 
bonus scheme for advertisers. 


CENTENARY BOOK 


The Story of Forestal, by liiss 
Agnes H. Hicks, is a book which 
Newman Neame Ltd. have designed 
and produced in connection with 
the centenary of the Forestal, 
Land, Timber and Railways Co.Ltd., 
a company largely concerned with 
the provision of materials used 
in tanning. 

The book is printed letterpress 
on white cartridge and brushcoated 
art paper, with chapter tail de- 
corations in green. There are 53 
nalf-tone illustrations mainly of 
natives working on plantations and 
of factories, and a four-colour 
frontispiece portrait of the com- 
oany's late chairman. 

The book was printed and bound, 
in green boards with gold titling, 
oy Staples Printers Ltd. at Ro- 
chester. 


BRANCH CLOSING: The Calcutta 
oranch of Ded. Keymer & Co. Ltd. 

is being closed at the end of this 
nonth owing to “economic condit- 
ions", The agency's branch offices 
in Bombay and Madras will continue 
so function, says a spokesman for 
the agency. 
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"GO AHEAD WITH FIXED TIME SPOTS" 
ITA TELLS CONTRACTORS 


The Independent Television Autho- 
rity has infcrmed the programme con- 
tractors that there is no reason 
why they should not enter into ar- 
rangements for the appearance of 
advertisements at fixed transmiss- 
ion times. 

The ITA's statement, which fol- 
lowed questions in the House of 
commons, S&yS$ 

“The practice of selling adverti- 

ing space at fixed positions is a 

mmonplace in all forms of adver- 
ising, whether in newspapers, ma- 
gazines or in outdoor advertising, 
and its extension into television 
advertising is a natural and legi- 
timate development. 

“There is certainly nothing which 
precludes it in the Television Act, 
where the essential requirements 
for television advertisements are 
that they should be clearly distin-e 
guishable as advertisements, recog- 
nisably separate from the programmes 
Shemselves and contain nothing that 
states or implies thet the adverti- 
ser has supplied or suggested the 
transmission of a particular pro- 
sramne™, 


RUSSIAN FASHION INQUIRY 


An advertiser in 
received a fashion inquiry from 
inside the Soviet Union. He is 
Henry Martin, sales manager of 
Martinex, makers of cocts and suits. 

Allan Boddy, Vanity Fair circula- 
tion director, comments: “I am 
pleased to hear that in Russie, as 
in this country, Vanity Fair makes 
a strong appeal to the younger and 
smarter woman", 


Vanity Fair has 


1956 EDITION of Cope's Racegoer's 
Encyclopaedia has been published 


by David Cope Ltd. 
586 


It sells at 
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Situations Vacant: “The engagement of persons ans~ering these adver- 
tisements must be made through a Local Office of the Ministry of 
Labour or a Scheduled Employment igency if the avplicant is a man aged 
18-64 inclusive or a woman aged 18-59 inclusive unless he or she or 
the employment, is excepted from the provisions of the Notification 


APPOINTMENTS VACANT APPOINTMENTS WANTED 
YOUNG ARTIST/Iayout man with small MARKET RESEARCH - U.S. College grad~ 
expanding agency. Noe Sats. Commenc-uate, woman 27 exp'd analysis and 
ing £8 per week. Good prospects. presentation of data seeks work in 
Tel. MUS 1794 Extension 3 London. Miss Friend, Flaxman 8445. 


YOUNG If TTSRING ARTIST wanted for YOUNG MAN 7 years agency experience 
studio of printers and publishers. in production, traffic control and 
Knowledge of packaging designs an assistant executive positions. 
advantage. Apply stating age,salary Seeks position as Advertising Man- 
and qualifications to ager/Assistant or assistant Account 
Box 3224 Ad.Weekly 180 “leet St.EC4 executive. 

Box3219 Ad."“leekly 180 Fleet St.&C4 
SCHEDULE TYPIST/CLERK required for 
Costine Dept. Advertising Agency: REPRESENTATI "S TO PRINTERS Post 
Must have typing experience and som desired, preferably near “atford. 
ability and interest in figure work. Yide experience of point-of-sales 
Salary according to age and exper- aids constructional shorcards and 
ience. Write to the Secretary, production methods. Salary and 
Waddicors, 38 Park Street, commission. 

Box3216 Ad.“feekly 180 Fleet St.EC4 
REPRESENTATIVE requi- 
red by Leading Publishing House. BUSINESS OPPORTUNITIES. 
Must be capable and energetic and A”’ERTISING CONTRACTORS, W.12. offer 
have experien:e of dealing with pri-Directorship to keen man with init- 
neipsal agencies. Write full details iative anc drive to develop exist- 
of career to ine Media and new lines. 
Box3227 Ad. “eekly 180 Fleet St.3C4 Box3169 Ad.Yeekly 180 Fleet St.5C4 


SPAC® DSP." TMENT. Experienced young COMMSRCIAL SCULPTOR, versatile, 
man or woman required to take com- with long manufacturing experience 
plete charge of Space buying for in many materials, including vac- 
smal] Lomion branch of large Prov- uum process, seeks partner to han- 
incial Agency. Ability to type own dle commercial side; with studio/ 


schedules an advantacee Salary workroom (if possible) ; or would 
about £8 pew. or more according to join existing firm 
experience. “rite. Box3223 Ad.”eekly 180 Fleet 


Box5226 AdeWeekly 180 Fleet St.5C4 
FINANCE HOUSE OF FERS book debt 


APPOINTMENTS WANTSD finance service. Suitable for Ag- 
5 YEARS FASHION, illustration & encies, Printers & Blockmakers. 


still life experience in London & Box3225 Ad."-ekly 180 Fleet St.5c4 
Copenharen studios. Young woman, 25 

seeks interesting post. PIONS YOUR Classified Advertisements 
Box 3221 Ad.Yeekly 180 Fleet St.3C4 to WATerloo 3388 Exte 256 
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APPOINTMENTS VACANT 


CENTRAL OFFECE OF INFORMATION 
AB300 Exhibition Designer required. 
Duties involve visualizing and 
Signing complete or part. exhibitions 
or displays on wide range 


a 
Ref’. 


of subje- 


ts. Candidates must be able to in- 
terpret requirements of Govermme 
Departments, to prepare designs 
sketches for anproval and to cari 
projects through to final complet- 
ione Essential qualifications are 
experience of exhibition design wor 
an original and creative mind and 
good orpanising ability. Candi e 
must be prepared to. trevel overseas 
as required. Post greied Temporar 
Senior Information. Officer.Salary 
£1125 to £1325 (men); £1031 to 
£1203 (women). Ref. ABSO2 Exhibit- 
ion Designer recuireds Duties invol- 


ve designing sections of larger ex- 
hibitions under senior designer and 
taking direct responsibility for 
design of smaller exhibitions, ex- 
hibition starids and display units. 
Candidates must have exhibition de- 
sign experience, cualities of good 
visualizer ard ability to 


~ 


interpret 


and to be responsible, under senior 


Typographer, for ordering and pro= 
eressing of type=setting, photo en= 
largremerts, mounting etce Previous 
xper 2 in similar r ssenti- 
Post graded Temporary ‘As tent 
[Infor on Of r= 
to. 3 J . te 
full o lifications and 
experi of posts d (including 
dates oti r as show 
London Appointments 0 er, Mini- 
stry of La r and N onal Service 
1-6 Tavist re, by 
Slst ler 1956. No original test- 
imoninis be sent. Only cane 
Gidate siécted for terview will 
be advis 
VOUCH LERK, required by small 
efficient advertising agencye Suit- 
able 2unz lady of good education 
with initi e leavin 


requirements of Government: Depart- 

ments over wide range of subjects; ADVERT ANAGER. The Columbuse 
and must be prepared travel over- Dixon e+ion, “embley, Middx. 
seas as required. Post graded Tem- require ert > Manager, to 
porary Information Officer. Salar be r¢ or Press & Direct 
£900 = £1090 (men); £844 to £966 Mail ing, Exhibitions, Cate- 
(women). Ref.AB301 Scriptwriter Te lopues, I lets etc. The organise- 
guired to undertake research end tion manufactures sells electri- 
produce treatments for thematic ex=- op) lirect to industry, 
hibitions and displays on wide var= institotions. Government Depts. 


iety of subjects; to suggest ideas 
for visugl presentation in collabor- 
ation with designers and to produce 
caption scriptse Experience of ex- 
hibition scriptwriting or analagous 
work and good organising ability 
are essential. Post graded Tempor- 


ary Senior Information Officer. Sal- pypprrmice 


ary £1125 to £1325 (men); £1031 to 
£1203 (women) 
pher required to collaborate with 

designers in production of exhibit- 


ions, exhibition stands and displays 


Refe ABSO5S Typogra- trade pap 
Box32i 


Ships etc. 
fully experi 


ean offer a young, 
ced Advertising Man- 
ager an avtractive income. Write or 
telephone embley 6001) for an 
appointment with the General Sales 


neec 


Managere 


sdvertisement represen- 

ced for weekly fashion 

pere Excellent prospects. 
«eekly 180 Fleet St.£04 


tative regis. 


i 
t 
| 
i Hours °-30 = 5-30, no Saturdays, 
paid holidays. Write stating salary 
| reguir 
Box3222 Ad." eekly 180 Fleet St.£EC4 
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APPOINTMENTS VACANT 

ARTIST for Studio of large packagingLITTLEWOODS CFATN STORE Division re 
firme High standard work requirsd inquire experienced lady copy-writer 
lettering/designe Apply with recent for general merchomlise.Pxperience 
specimens of work to Personnel of food lines an advantege. Work in 

fficer, Hunt Partners Ltd., TheydonLondon, 5 day week. Apply in writirg 
Road, Clapton, Ee5. to Personnel Manager 207/213 Oxford 

Street, London, W.l. giving sge 

DESIGNER specialising in point of and background. 

sale display required by leading 
London studio. An excellent oppor= FREDERICK ALDRIDGE LIMITED require 
tunity for an experienced man with aJUNIOR COPYWRITER with some Agency 
crestive flair. All members of staffexperience. Copy and ideas for con 
advised of this edvertisement. Write sumer and trade accounts. Write or 
in confidence to Managing Director. ‘phone Frederick Aldridge Ltd., 1 
Box3148 AdseWed ly 180 Fleet St.EC4 wWhitefriars Street, E.C.4.FLE 8444 


ASSISTANT TO ADVERTISING MANAGER TECHNICAL ARTIST required with abil 
required by national advertiser in ity to Produce Layout for Advertis- 
the Confectionery Industry. Initia- ing. Also a First Class Retoucher 
lly the successful applicant will beWanted. Bonus and pension schemes 
primarily responsible for the desirnoperating. Write - 
production and control of all dis- Box 3177 Ad.Weekly 180 Fleet St.EC4 
play material used by the Company, 
but will have ample opportunity to ADVERTISING SPACE SALESMEN required 
work on the broader aspects of adverApplicants must be experienced and 
tising and publicity campaigns. A nble to travel as Medie includes 
ood salary will be paid for this nation-wide cinema circuit. Ring 
important position, which will pro= GERrard 0844 for appointment. 
bably be filled by an enterprisine 
and industrious young man 25-30years WELL-KNOWN company in the electri- 
a¢e. Experience of a similar na- cal industry invite free lance writ 
ture preferably with another impor- ers to apply for registration on 
tant advertiser in the consumer panel now being formed. Technical 
goods field, will be advantageous writers particularly required but 
and ensure a rapid assumption of re-others able to write with drive an 
sponsibility. Replies should be add- imagination on industrial subjects 
ressed to the Advertising Manager, also needed. Replies should be to 
James Pascall Limited, Streatham Rd. Box No. 2471 c/o Whites Ltd., 72/8 
Mitcham, Surrey. Fleet Street, E.C.4. 


YOUNG LADY required for Advertise= DISPLAY OFFICER recuired for Mide 
ment Checking, in “est End Advertis- lands and Wales. Previous experierc 
ing Agency. Knowledge of typing an of window dressing essential. Must 
advantage. Hours 9.30/5.30. 5 day hold current driving licence, vehi- 
week. Staff Restaurant facilities. cle provided. Write giving full de- 
Write stating salary required to tails of age, experience and salary 
Rex Publicity Service Ltd., 131/134 to Sales Promotion Manager, Petmar 
New Bond Street, Wels Industries Limited, Batley. 


{ 

| 
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APPOINT SNTS VACANT 
Major international company requir- assIsTANT TO ADVERTISING MANAGER 
es DESIGNER to take leading part in and a house to rent in the country 
their extensive modern packaging An excellent opportunity for a 
design work. Original conceptions youngish man with print-producton 
allied to practical knowledge of & some exhibition experience. 
packaging problems over a wide Scope for really creative work, 
range of products essential. Com- at world-famous firm in Hemel 
mencing salary of £900 per amun Hempstead, Herts. Write Ad.Man. 
further increases dependent upon Box3051 jd.eekly 180 Fleet St.5C 
capabilities. TO ARTISTS REQUIRED 
BOX 3163 a) Retouching Artist able to 
produce work of high standard. 
ADV=RTISING AGENCY b) Good All Rounder with exper: 
LIVERPOOL ience of visualising, lettering 
requires and finished art work, knowledre 
YOUNG PRODUCTION MAN f typography an advantage. 
with Agency experience, SMI Advertising Service Ltd., 
(completed N.S.). Write full de 2 Doughty Street, W.C.1. 
tails, experience, age, salary 


required to CHA 3901/2. 
BOX 3139 


Ade Weekly 180 Fleet Street EC4 YOUNG TECHNICAL ILLUSTRATOR 


required for 


Ww le’ 


Handbook Department 
of 
PRITCHARD WOOD RESEARCH LABORATORY 
Good startine sdlary and prospects 
for advancement. Write Box A.¥. 
728 c/o 191 Gresham Jiouse, §.C.2. 


TYPOGRAPHER ASSISTANT IN DISPLAY/EXHIBITION 
STUDIO. 
We want a man with at least A vacancy occurs for a partly exp: 
years arency experience to erienced young man ~ age about 20 
join a team responsible for years, National Service completed - 
a group of National Accounts for general assistance on all as: 
Holiday commitments taken pects of this work. Every oppor- 
into consideration. Please tunity ziven to develop own talents 
write stating experience, of desirning, visuals, working 
age and salary to H.-S. Caffin. drawines etc. Ring Mr. Brookes 

for aodt. Replicards Ltd., Bavaria 
td. Hornsey iid. N.19. ARC 6241/4 


F.C. Pritchard Yiood & Partners. Pye Telecommunications Ltd. 
Ditton ‘jorks, Cambridge 

25 Savile Row, reguire Assistant in the Sales 
Promotion Department.Journalistic 
London W.1. and print production experience 
essential. Write giving full de~ 
tails to the Personnel Manager. 
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FRES LANCE SERVICES 
FREE LANCE ARTIST. 20 years exper- 
iences Exhibition, Display and gen- 
eral work. Tele. CUN. 0918 


ADVERTISER'S WEEKLY 
APPOTHTMENTS VACANT: 
OPPORTUNITY for young Assistant De- 
signer with some experience of 
packaging ani display, to work under 
persons] direction of Design Consul- 


RETOUCHER Freelance, long experiencetant N.W. London. 


seeks new contacts. 
Box5203 Ad."Yeekly 180 Fleet St. 


IETTERXING & SCRAPER BOARD service 
offered by first class studio.Yrite 
for specimens. 

30x3178 Ad.“eekly 180 Fleet St.FC4 


FIRST CLASS PIGURE ARTIST seeks 
commissions. 


Box3115 Ad.eekly 180 Fleet St.EC4 


ARTIST DESIGNER requires work on 
package design etc. and black and 
white work for reproduction. High 
standard - reasonable fees - excel- 


lent service. phone FELTHAM 2314 
or write 


Box3214 Ad.Weekly 180 Fleet St.EC4 


APPOINTMENTS VACANT. 
ASSISTANT TO PRODUCTION EXSCUTIVE. 
Excellent opportunity occurs for in- 
tellizent young man in Publicity 
Production Department of George New- 
nes Ltd. He will be between 25 and 
53 years of age, of good education 
with plenty of drive and initiative. 
The aprointment calls for one able 
to initiate work with busy creative 
team of layout and copywriters from 
idea stage. He must be able to fol- 
low through production for heavy out 
put of Sales Promotion material, 
national press campaigns, etc. Com- 
plete technical experience of prin- 
ting aml engraving is not essential 
but he must have a good alleround 
knowledze of fundamental principles. 
Please write fully in confidence 
stating age and salary required to 
Publicity Production Manager, George 
Newnes Ltd., Tower House,Southampton 
Street, Strand, London W.C.2. 


Box3215 Ad.Weekly 180 Fleet St.EC4 


PUBLISHING Comm ny producing spec- 
ialised weekly journal requires conm- 
mission space salesmen in all parts 
of the country. This medium offers 
unbounded scope for the right men. 
Apply in the first instance to 
Box3204 Ad.‘leekly 180 Fleet St.EC4 


IARGE TECHNICAL PERIODICAL Publisher. 
have vacancies for young ladies with 
good shorthand-typing speeds and 
experience of advertising make-up. 
Excellent prospects high wages. 
Box3190 Ad.‘ieekly 180 Fleet St.EC4 


ARTIST WANTED for first-class work, 
visuals mainly. We are generally 
progressive and cheerful. Ruddocks 
Advertising Agency, 67 Lower Parlia- 
ment St. Nottingham. 


THE PUBLICITY DEPARTMENT of a light 
Engineering Company require in their 
creative studio a Visualiser/Lay- 
out Artist for a senior and progre=- 
ssive post. If you are between 50 
and 50 years of age and seeking an 
interesting career, write for an 
appointment to 

Box3122 Ad.Yeekly 180 Fleet St.20 


YOUNG LADY req ired for media depa- 
rtment of medium sized advertising 
agency.» Some typing. Ability to 
work on own initiative. Interesting 
post with rood prospects. 

Rox3213 Ad.Weekly 180 Fleet St.EC4 


ARTIST - All rounder, either sex 
reqd. by Busy Advertising Agency. 
Visuals, lettering still life.Wide 
variety of work. Write fully 

inel. salary reqd. 


Box3158 Ad.Weekly 180 Fleet St.&C4 
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APPOINTMENTS VACANT 

YOUNG LADY ASSISTANT for Public Re- TYPOGRAPH7R-DESIGNER WANTED for 
lations department of Engineering printed literature, house magazines 
Company in West End. Knowledge of and publicity matter - for whose 
layout of forms of stationery, type visual planning he will be largely 
and casting off, progressing of ad- responsible. Practical knowledge of 
vertisements, proof reading and production and ability to prepare 
filing. 5 day weeke Luneheon voue- instructions for printer are essen- 
hers. Apply tial. So are a creative visual imag- 
Box 3212 Ad.Weekly 180 Fleet St.EC4 ination - for which there will be 

constant scope and variety. 
PRODUCTION. Young man with ability Box3209 Ad.Weekly 180 Fleet St.C04 
- versatile ani meticulous = requi- 
red to join an expanding Arency VOUCHER CLERK - Young lady (16~25) 
offering a permanent, pensionable required by Agency W.C.2. area. 
appointment. Write or telephone the Please write civing age, experience 
Secretary, Roles and Parker Ltd., and salary required to 
Rapier House, Turnmill Street, ECl Box3208 Ad. Weekly 180 Fleet St.EC4 
(CLErkenwell 0545). 

SPRAYER, first class, for general 
ASSISTANT TO MANAGER, Print and spraying of wood and metal. Ab 


le to 
P-hlications Section. Lady, not use all types of paints and capa 


ble 


under 30, to run office and super= of handling Display units. Top wages 
vise two juniors. New section being with holidays this year for right 
set up gives opportunity for crea anplicant. 

ting office systems. Interesting Box3207 Ad. Weekly 180 Fleet St. =C4 


work. Three wee's holiday. This 
year's holiday dates stand. Lunch ASSISTANT SPACE BUYER required. This 
voucherse £500 to start. Apply in position offers excellent prospects 
writing to PP200, Federation of to intelligent young woman with 
British Industries, 21 Tothill St. some experience. Typing ability an 
London S-W.l. advantages Please write fully riving 
details of age, experience and salary 
ASSISTANT aged 25-35, resident required to 
Greater London, required in Adver- 30x3206 Ad. Weekly 180 Fleet St. 8C4 
tising Dem rtment of important Tyre 
Manufacturer. Some writing talent IF YOU ARE a young man in your early 
essential and experience in agency twenties with some advertising exper- 
or advertising demrtment desirable-ience and would like a varied and 
The work involves some travelling interesting job bringing you in touch 
and the responsibilities will in- with most aspects of advertising but 
clude editing of a Trade bulletin. involving - as most jobs do - some 
Prospects depend on aptitude. Sal- routine and detail work, write and 
ary £600-£750 according to qualifi- tell us about yourself and indicate 
cations. Please write stating age the sort of salary you would require. 
and experience (We are the Export Advertising Dept. 
Box 3210 AdeVeekly 180 Fleet St.EC4 of an internationally famous Company 
in Outer Vest London). 
LETTYRING ARTIST required for work Box3205 Ad.Weekly 180 Fleet St.EC4 
onimational accounts. Murray Studio, 
5 Rosebery Ave, ECl Phone T“R 8770. 


MARCH 16, 1956. 


For 
arresting 
Adaptations 


JOHN C.WRIGHT 
HOLborn 1345 


142 HEN ACHICKENS COURT 
FLEET STREET, £.6.4 
Telephone: Chancery 9266 


FG CURTIS PAPER 


MARS. 
& PRINTING £ 


185 HAYDONS RD. PACKAGING 
WIMBLEDON, 
Jel. LIBERTY 4514 SPEC, VALISTS 


VERY RARE 
* photographic ’ 
RETOUCHING 


@ ‘natural retouching 
essential to good advertising 


Phone: CHAncery 3902 


SMH 


2 Doughty Street, W.C.| 


DESPATCHING 
SHOW CARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at che most reasonable 
cost and with the utmost 
speed. Write or phone 


E. CHRISTIAN & CO. LTD. 
63 St. Paul's Road, N.! 
CAN 246! 


ADVERTISER'S WEEKLY 


EXHIBITIONS DISPLAYS 


THEATRE & EXHIBITION 
CONTRACTORS LTD. 


26 Progress Way Croydon 2624 


Specialists in Exhibition 
Feature Construction, 


Stage Decor and Scenery) 


Why not put your TV Feature 
or Exhibition— 


ON ICE! 


We hove complete equipment os 
supplied to 
Radiolympia . Radio Earls Court 


Daily Express Food Fair . Theatres 


J WATSON 


BASSEIN HOUSE 
BASSEIN PARK RD. 


LONDON - W-I2 
PHONE 
SWEPHEROS BUSH 

4363 


DISPLAY 
UNITS IN 
PLASTIC 
METAL 


CUT-OUT LETTERS 


display | 
lettering 


Cu retief lettering ready gummed 
13 disth hed faces. Range of sizes 
3/16 to 12 inches 

LONDON INDUSTRIAL ART LTD. 
3 All Saints Road, London, W.1/ 


Tel. PARK 9431 


AUTOMATIC DEMONSTRATION 


For exhibitions and store displays, 

use ““TELE-SOUND”  speech-syn- 

chronised units. Completely auto- 

matic. Hire or purchase. 
WEYBRIDGE, LTD., 
Rochester 


Row, S.W.! 
Vic 2821. 


WHITE HART STUDIOS 
SCULPTORS & DESIGNERS 


of 
ADVERTISING & DISPLAY 
MODELS 
SINGLE OR QUANTITY 
PRODUCTION 
in RUBBER LATEX 


la, THE WALDRONS, 
OYDON, SURREY. 
Phone : Croydon 1343 


FOR A COMPLETE DISPLAY 
EXHIBITION & PHOTOGRAPHIC 
SERVICE CALL 


Replicards Ltd. 


ARC 624! 
DESIGN 
DISPLAY 
EXHIBITION 
SILK-SCREEN 
PHOTOGRAPHY. 

ALL THE ABOVE 


SERVICES ARE CARRIED 
OUT IN OUR OWN WORKS 


CLIENTS ARE INVITED TO INSPECT 


REPLICA HOUSE, 
BAVARIA ROAD, 


| 
COMPLETE STUDIO SERVICE ee 
| 

WILLIAM 

L —— 
FARRINGDON | 
STUDIOS 


ADVERTISER’S WEEKLY 


PHOTOSRAPHERS 


ENLARGEMENTS 


CALL IN 


CARLTOGRAPH 
WATERLOO 6544 


44-50, Lancaster Street, London, S.E.! 


& MANCHESTER 


3, The Parsonage, Blackfriars 4052 


_ COMMERCIAL AND 


WALTER BIRD 
ADVERTISING HEADS 
Monochrome or Colour 

"Phone FRO 1018, 1019 
Photographic Illustration Ltd 
85 Cromwell Road, S.W.? 


Photographic 
Prints 


Write or Phone | QUANTITY 


See Ware about 
Publicity Pictures 


with a news angle 


AC.K.WARE service includes 
an extensive library of Colour 
and Monochrome pictures 


ACK.WARE LTD. 
28s Basinghall St.. Londen, 


YOUR FILM &T.V. 
TITLE PROBLEMS 
SOLVED 


ring GERRARD 8197 
STUDIO VERNON & TELEVISION 
TITLE’ 


1000 
1000 000 


€ LILYWHITE LTD. 


Yorkshire. Phone: 
73 BAKER STREET, LONDON, wi 
Phone: WELbeck 0938-9 


er WDEROY 
AND MOSS 


LIMITED 


3 Dorset Buildings, 


Salisbury Sq., London, E.C.4. 
CENTRAL 5300 or 7921 


Photographers & Colour Specialists 


25 MANCHESTER SQUARE, W.! 
Telephone: HUNeer 9911 (2 lines) 


We are proud 
of our Studios and 
of the work we produce. 
YOU ARE CORDIALLY 
INVITED TO SEE BOTH 


LAPP AGOL 
LAT YD) 
295 Camberwell New Road 
London, S.E.5 
Tel: RODNEY 5811/2 


Specialists in Photographic 
Printing Processes for 
Advertising, Display 


(OLLINS SIGNS 


S/GN WAITING DISPLAYS 
METAL LETTERS - POSTERS 
TICKETS -1LLUMINATED S/GNS 
AND ALL INTERIOR 4 EXTER/OR 
ADVERTISING 
ROD RENN NOTE 


ON DARA REL ance 
5639 5275 


R 
PHOTOGRAPHIC PRINTS 
100 
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ADVERTISING NOVELTIES | ADVERTISING NOVELTIES P 
For 


badgered 
about badges top flight 


Chileren ere 
bacggering 
parents 

parents are bac 


Typography 


all for products 
oresenting RODEN badges Soon manufac- 
turers will be approaching YOU—to tell them 
more about the up-to-the-minute means of con ac 
Sales Promotion. Then get in touch with US— 
the badge experts 


Eneviries [oven JOHN C.WRIGHT 


t 

BER CO.LTD AND SON 
YOUNG & FOGG RUB LTD. SSHATTON GARDEN, LONDON, E.C.1. 

Wimbledon, S.W.19. LIB 6281 (6 lines) HOLborn 1345 


BUSINESS—GOODWILL GIFTS § BLOCKS & DIES 


For Exhibitions, Seaff, Xmas. 


ask for details of our latest Novelty Day} BRASS BLOCKS & DIES 


Brass blocks or Foil blocking on 
card or plastics. Bronze cutters 
for cut-outs. Cutter crush dies for 
showcards, etc. Steel dies for metal 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN, €E.C./ 
CLE 6474 Est. over 40 years 


ADVERTISING GIFTS. 


WELDED PLASTIC ARTICLES A EXMIGITIONS. 

SPECIALITY ie raph > 
CITY SUPPLIES COMPANY , g y DISPLAYS 


3% COPTHALL AVENUE, 
NAT 825! 


leading the way 


SCOTTISH STUDIOS 


DUGAN HOUSE, 1% CLYDE 
Giascow ever? 


POINT OF SALE 
ADVERTISING 


LTD. 
FOR ALL S Specialists in the production 


ee d laci f ad isi 
A ri ENGRAVED STATIONERY for ont, 
€.SEARYLTD. Window Peimets 


Ball Cramer St., Marylebone High St. W.1 —— 
WEL 5248 V.C. 
2 oons Self-Adhesives 


WISCELLANE 


Posters 
Bus Streamers & Targets 


New London Office : 
Best for quality * artists’ 13 Duke Street, London, W.1. 


* Best for price brushes WELbeck 1258 


Best for colour * Ask your dealer for VINCI brushes or Portfolios of Samples are avail- 


Lewis KNIGHT write able for the use of Advertising 
8 Chingford Mc. Rd., E.4. 1 . Brus . Led., , 
Si St. Stephen's Gane. wa Agents and their Clients. 


choose 


# 
| 
ANGLO FANCY PRODUCTS 
Remember Design Block making 
Ariel 
| 
GALES AND GOODWILL 


ADVERTISER'S WEEKLY 


HYPNOCOLOR | 


SCREEN PRINTING 


IN FLUORESCENT 
AND 


SILK SCREEN INKS 


15-16 GOUGH SQUARE, 
LONDON, £.C.4 


(Aa) @ Or. Jon "s House) 
Telephone: CITY 2787 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


SHOWCARDS + POSTERS 
WINDOW BILLS * CUT-OUTS 


When next you have 
a QUALITY job 


PUBLICITY 


SCREEN PROCESS 
PRINTING « DISPLAY 


© MULTIPLE DISPLAYS 
SHOWCARDS 
CUT-OUTS, Etc. 


53/55 WESTON ST. 
LONDON, S.E.! 
Phone: HOP 4178 & 5771 


| SILK SCREEN SERVICES - SILK SCREEN SERVICES 


POSTERS (all sizes) 
SHOWCARDS & DISPLAY 
UNITS 
SILK SCREENED or 
SINGLE COPY 


B D avertising 


35 Merton Rd., London, SW18 
Telephone: VANDYKE 6860 


36 NORTH ROAD, 
YORK WAY, LONDON, N.7 
NORTH 3327-8 — 
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SILK SCREEN 


Ano | 
LETTERPRESS 


i—— 


la powerful combination for | 
| tong or short runs of colour ] 
printing. Any Material 


OBELISK PRESSASIGASLT 


| Myron Place, London, S.E.13 | 


H. J. Ryman Ltd., long es- 
tablished in the West End 
as Stationers & Printers, 
now operate a quality 
Silk Screen department, 
specialising in high class 
showcards and window 
display material. Estim- 
ates are submitted 
promptly. Phone Museum 
8773 or write to (Silk 
Screen Dept.), 6, Great 
Portiand Street, 


SHOWCARDS - POSTERS . 
._CUT-OUTS DISPLAYS 


SILK 
| SCREEN PRINTING 
Lorge or sma// quantities 
on ony material 


W.C.RAYMENT 


RAYSIGN WORK 
DURHAM ROAD. LONDON, 


ARCHWAY: 2521 


SILK SCREEN MATERIALS 


SILK and 
SCREEN 

PRINTERS 
SUPPLIES 


GEORGE HALL’S 
of course! 


GEORGE HALL (Sales) LTD. 
111 Wellington Road, South, 
Stockport. Tel. STO 3375. 


COMMERCIAL ARTISTS 


THE 


TUDOR ART AGENCY LTD. 


rebresenting 


FREE LANCE ARTISTS 


| FURNIVAL STREET, LONDON, E.C.4 
HOLborn 884! 


Supplies) 
SCREEN PROCESS PRINTERS 
Ira 
Scp 
KENTON 
= 
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ADVERTISER'S WEEKLY 
APPOINTMENTS WANTED 


ACCOUNT EXECUTIVE WANTED FOR 
SINGAPOR &. 
The man we want must have several 
years of agency experience with all 
round knowledge of advertising and 
publicity. He must have a good 
education, a pleasing personality 
and plenty of drivee The position 
offers excellent prospects to a 
man of ambition and initiative. 
He will work in aireeonditioned 
comfort, and have plenty of inter- 


SENIOR DESIGNER M.S.I.A. 
unexpectedly available 
All round experience of visualisi 
typography, art-buying, staff con- 
trol and supervision. 
Last two apvpointments held were 
Assistant Art Director, and 
Assistant Art "ditor. 
Four figure salary. 


Box3201 Ad.Weekly 180 Fleet St.EC4 


estine accounts to handle. Airmail 
fullest details of education, ex- 


BUSINESS OPPORTUNITIES 


perience and salary expected to :- 


G.P.0. Box 1456, SINGAPORE. 


PR DESIGNER 
by well-known Company in 
Sydenham, S.E-26- young man & le to 


Yanted 


To Let Blackpool 
Valuable Electrical Advertising 
Site = Complete Installation, and 
Staff to operate. Suitable for 
National Produets. Particulars 
Box5149 Ad.Weekly 180 Fleet St.EC4 


produce finished artwork and design 
leaflets, cartons, showeards for a 
range of products for home and 
overseas marketse Knowledge of 
packaring desirable, foreign lan- 
guages an advantagee Good prospect 
for the right man. Write stating 


experience, age and salary required 


to 


SHOW CARDS, CUT-OUTS ADVERTISING 

FOLDERS, by photo-litho or letter- 

press (own photo-litho process plan 
CARILLON PRESS LIMITED. 

Fine Colour Printers, Bournemouth. 
Telephone Boscombe 36835. 

London Office 4a Bloomsbury Sqa., 

WeCele Phone: HOLborn 8330 


BOX $3200 
Ad. Weekly 180 Fleet Street EC4 


HEAD ARTIST 
Leading South African ‘Ad.Agency 
offers position to ‘fully’ experien- 
ced Commercial Artist with all 


SPEEDY PRINT SERVICE 
for all Advertising and Sales lit- 
erature, Top Quality Black-and- 
White and Colour photo litho. 
GOTHIC PRESS LIMITED 


uston 5845 42 Osnaburgh Street 
pposite Gt.Portland St.Station 


round ability in Gape Town. Figure 
work not essential. but high stan- 


SPECIAL ANNOUNCEMENTS. 


dard of general illustration/packs/ 
lettering/etc. essentiale Initial 
salary approx. £1500 peae Personal 
interview to be arranged:in London 
about March 23rd. Please write, in 
strict confidence, giving full 
particulars of present situation 
and background, together with 
specimens of work to: Mayfair 
Advertising Ltd., 18 Thurloe Place, 
Kensington, 


"The Publishers of International 
Textiles" and "Sir", 35/89 Maddox 
Street, London. W.1. have to 
announce that owing to increased 
costs of production they will 
have to increase the advertise- 
ment rates by 10 per cent after 
lst April, 1956. 


000 


ADVERTIS2R'S WEEKLY 
APPOINTMENTS WANTED 


Mareh 16, 1956 
BUSINESS OPPORTUNITIES 


BOY 15 leaving School Easter, inter-WELL KNOWN and long established 


ested in position with Agency Prode- 
uetion dept. Apply 
Box3211 180 Fleet St.EC4 


JUNIOR FASHION ARTIST, 17 seeks po- 


East Anglian Printers with recent- 
ly opened studio are able to accept 
retouching, line illustrations, de- 
sign and layout etc. First class 
work. Personal contact if required. 


sition with Studio or Ageney. NicoleW.E. Harrison & Sons Ltd., Ipswich, 


Barnard, 4, Wolsey Crescent, Morden 
Surrey. DER 5024. 


THREE BULGING SCRAP BOOKS contain a 
lot to interest anyone who can use 
the services of a versatile and ex~ 
perienced young Publicity Manager 
and P.R.O., with an exceptional re- 
cord in technical Public Relations 
work and advertisinge In late twen- 
ties, MeIeAeMeA., background 
of journalism, an very worthwhile 
experience of Exhibitions, writing 
and editing all mamer of material, 
planning home and overseas adverti- 
sing campaigns, administration and 
TeV. publicity. These, am numerous 
associated talents would thrive whe- 
re there is scope for development. 
BoxS189 Ad.Weekly 180 Fleet St.BC4 


SECRETARY Shorthand/Typist part-time 
Box3202 Ad-eWeekly 180 Fleet St.EC4 


HAND - PICKED SECRETARIES AVAILABLE. 
The Wigmore Agency, 67 Wigmore St. 
HUNter 9951/2/3. 


BUSINESS OPPORTUNITIES. 
ARE YOU LOOKING for a new angle to 
sell lipstick to illustrate perfume, 
to market shampoos? You will see 
what is being done on the Continent 
and in the U.S.A. through “Advertis- 
ement Parade", which offers each 
month 1,000 new advertisements from 
those countries (U.K. covered too). 
Ask for your copy to-day; cost 8/-. 
"Advertisement Parade", 62 Oxford 
Street, W.1. MUSeum 9072. 


DUPLICATE what you can't print at 
Rosa Phillipa, 30 Budge Row, E.C.4. 


CITy 5408 


Suffolke 'Phone 4331. 


OFFERS INVITED FOR Licence to erect 
and maintain modern advertising ho- 
ardings for pwriod of 5 years on 
Coach Station at Seaside resort. 
Further particulars and conditions 
can be obtained from the Town Clerk 
Town Hall, Lowestoft. 


MISCELLANEOUS 
CASH PAID FOR SCRAP STEREOS - Zincos 
ete. (Del. or Collected) ILFORD 
METALS LTD. VALentine 9677. 


STOCK HEADS AND PIN-UPS for adver- 
tising agents, etc. For particulars 
of studio facilities fashion photo- 
graphy and enormous.model files 
(including coloured people), contact 
Philip Gotlop Photographs Ltd., 24 
Kensington Church Street, W.8&. 
Western 4130. 


PLASTOIC BINDING. Prompt service now 
offered including folding etc. Trade 
enquiries welcomede Griffith & 
Sons Ltd., 154 Ck rkenwell Road, ECl 
TERminus 7363. 


PRINTERS. 
20,000 WOMEN WAITING or so it seems 
to those who entrust all of their 
mailing collating, packaging and hand- 
work of any description to Messrs. 
“ee Newman & Co., 439 Battersea 
Park Road, BATTERSEA 7274. 


SALES & WANTS. 
DUPLEX OZAPRINTER COMBINED Printing 
and Developing Machine No.587 fitted 
with lamps No. X48/11.Details apply 
Secretary, MeMapstone Ltd. “rottes- 


ley Street, Birminghan.5. 


Warch 16, 1956. ADVERTISER'S 


VACANT FREE LANCE SERVICES 
Have SCRAPER-BOARD ARTIST 
Produces sparkling,high-fidelity 
drawings from photos,etc. for re- 


considered precustion.gith a respect for dead- 
ines. Samples by arrangement. 
SUNNY 


L.-J» JACQUEST,13 Kineton Rd.Oxford. 
SOUTH 


OPPORTUNITIES 
AFRICA? CATALOGUE COVERS. 

It's a wonderful country, with Makers of several styles in Loose 

a wonderful future for English Leaf can gi-e prompt attention to 
s well as Afrikaans-speaking your requirements. Foil blocked, 
people (despite the exaggerated embossed, screened and letter- 

reports you read in the papers). pressed cover matter,or customers 

The standard of living is high printed materials made up. 

and in the advertising business LAWES LOOSE LEAF CO. 

you would find yourself among 44/45 Regent St. Brighton, Sussex. 
friends, for more of the seniors Tel, 24521 

come from Britein than from 

elsewhere. 

As South Africa's largest indep- 
endent agency, with offices in 
four main centres, we are always 


you 


CITY OF HEREFORD 
Advertisement Hoardin 
Commercial Road/Stonebow Road. 
Junction. 


interested in hearing from exper- 
ienced and ambitious advertising 


, : offers for the right to erect 
men, especially copywriters, vis- 
amd maintain Advertising 
ualisers and artists, who desire : 
Hoardings and Public Announce- 
to settle in South Africa. 
ment Panels on certain parts 
Although we may have no immediate 
of the Corporation Car Park at 
vacancies, our business is 
the junction of Comnercial Road 
our staff requirements increasing ; 
and Stonebow Road. 
and opportunities are always 
occurring. Further particulars may be ob- 
When we do have a vacancy, we can| tained on application to Mr. F. 
promise you interesting and en- Margerison, A.M.I.C.E., City 
joyable work, and excellent pros-| Surveyor, Town Hall, Hereford. 


pects. “orking conditions are Offers, in a plain sealed envel- 


ope, and endorsed "Advertisement 


week and superannuation fund. Pay; Hoardings" should be addressed 
ment of fares can be negotiated 


11 3 sane "ill of ot to the undersigned and are to 
be delivered not later than 14th 
treated in strict confidence. In on 
} April 1956. 
the case of creative staff,please 


The Corporation will not necess- 

full details of previous exper- pre accept the highest or any 

ience, age, marital status etc. OL 

P.Ne BARRETT COMPAN Feltham. 
(PTY) LTD Town Hall, Town Clerk. 

P.0. Box 694 CAPE TO"N. Hereford. 


ADVERTISER'S YSEKLY 


APPOTNTMEN 


March 16,1956 
TS VACAN 


BARKERS OF KENSINGTON 
reguire 
competent man or woman for retail 
store advertising, creative abil- 
ity, knowledge or production and 
store experience essential. 


Write in confidence to Advertising 


eaaageee~ John Barker & Coe Ltde 


Kensington High Street, 
London 


ARTISTS: SeCePeacock Lid, 
& good experienced advertising lay 
out/visualiser to work on an inter- 


required, rve on a short list 
of wery important Accounts and to 
assist in the opening stages of new, 
Accounts of promisee Ability to 
create unusual approaches in inter- 
pretation of headline ideas and a 
enius for defining the style of 
illustration and commissioning the 
right artist, open the way to a 
substantial job with unrestricted 
possibilities. All communications 
received in strict confidence. 


esting variety of National campa- 
ignse There is also an opening for 
a junior layout artist. Pensions & 
profit-sharing schemes. Ring Mr. 
Howe, Regent 1081, or write stat- 
ing ace experience & salary req'd, 
to S.C. Peacock Ltde, 215 Regent 
Street, London Wele 


ARE YOU AS HANDY 
WITH A PENCIL 


AS YOU ARE WITH A PEN? 


Do you see an advertisement as a 
whole = and 'jib' against the lab- 
els “visualiser" and "copywriter"? 
So far this dual personality of 
yours may have proved a handicap 
in an advertising worlc which is 
tending more and more towards spe- 
cialisation. 
Now comes your chance to turn it 
into an assete Sun Advertising of 
Dublin, one of Ireland's top=rank~ 
ing Agencies, seeks a man as gifted 
with his pencil as he is with his 
pene He should be aged around the 
thirty mark and his salary will 
naturally be geared to his general 
ability. 
Write in the first instance to:- 
Managing Director, 
Sun Advertising Limited, 
Earlsfort Mansions, 
Earlsfort Terrace, 
Dublin. 


Please write for interview, naming 
Accounts servéd and salary re- 
quired, and marking your letter 


"Visualiser/Art Director" to 


The Managing Director, 
SAWARD BAKER & CO., LTD., 
27 Chancery Lane, 


London 


TENDERS 
BOKOUGH OF BRIDLINGTON 
PRINTING OF HOLIDAY GUIDE 1957 


= 


Tenders are invited for the 
printing of 26,000 copies of the 
Bridlington Holiday Guide 1957 by 
letterpress using Times 327. Del- 
ivery of first copies required by 
17 December 1956. Specification 
and form of tender may be obtained 
from the Publicity Manager, Infor- 
mation Bureau, Garrison Street, 
Bridlington, Yorkshire. Tenders to 
be received by the undersigned not 
later than 16 April 1956. 


S. BRIGGS. 


Town Clerk. 


x No specimens in first instance. 


A HIGHLY SUCCESSFUL 
VISUALISER- 
ART DIRECTOR 
| 
| — 
| 


March 16, 1956. 


APPOLNTYR) 


ADVERTISER'S WEEKLY 
VACANT 


Prior to moving to more exten- 
Sive premises in Regcent Street 
Jentral Art recuire more first 
class 


ndings phone 
- The Art Di 
Srt & Photorranvhi- 


Ltd., 309 Oxford. Street 


PRODUCTION 


A wacancy.occurs for a lively 
assistent to help handle a 
growing f interesting 
accounts. Previous agency 
experience is essential. Write 

stating age 
experience, educational quali- 
fications and salary required 
to 


Weekly 160 Fleet. Street 
London EC4 


ETTERING ARTIST 
Top es, Call, write or phone 
Kingsbourne House 229/231 
Nolborn WeCele HOLborn 9357/8. 


--4 


Advertisement Manager of Maga- 
zine recuires secretary with 
some knowledge of the business. 
Good Salary. Box 3217 

Ad. Weekly 180 Fleet Ste EC4 


VISUALISER = LAYOUT MAN 
ut to make a name for himself) 
as Art Director's right- 
in compact agency in the 
heart of Mayfair. Fashion exper- 
ce useful; talent for figure 
work essential; agency experience 
in producing presentation roughs 


absolutely essential. 


Sounds tailor made for you? 


Ring Mre TRUE. 


MAYfair 4847 


AN OUTSTANDING 
CREATIVE 
COP Y-WR:I TER 


required, to team with top rank- 
ing Visualiser/Art Director.Must 
be a good advertising man with 
ability to create sales-provo- 
king ideas from solid facts and, 
of course, to present his ideas 
in a convincing easy-to-read 
style - varied in headline and 
body appeal as attained only in 
the hardest schools of practical 
experience. All communications 
received in strict confidence. 
Please write for interview, 
naming Accounts served and sal- 
ary recuired, and marking your 
letter "Creative Copywriter", to 


The Managing Director, 
SAWARD BAKER& 
CO., LTD. 

27 Chancery Lane, London WC2 


LETTERING ARTISTS | | 

STOUCHING ARTISTS 

PHOTOGRAPHIC PRINTE | 

| 

| or wel] paid posts in congen- | 
} 
sury ite | | 
~ eal 
or lls | 
sentrel BOX 
Studios | 

| SEVEN 

cee ire another | 

| 
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ADVERTISERS' ADVICE “IGNORED BY TV CONTRACTORS" 


Criticism of the programme contractors for not taking the advice of 
advertisers from the start of commercial TV was voiced at a TV formm 
organised by the Publicity Club of London on lionday evening. 

Humphrey F. Chilton, advertising manager of Horlicks Ltd., said: “I 
am sorry contractors did not take more guidance from the advertising 
world in the early stages. Many will remember the approaches made about 
the exorbitant cost of the investment. It has taken them five months to 
find out we knew something about it after all". 

A plea for closer liaison between the advertiser and the contractor 
was made by Howard Thomas, managing director of A3C Television Ltd. “We 
would welcome advice from the advertisers on programmes", he said. 

But every member of the panel was against sponsorship. Mr. Thomas ex- 
plained the contractors' viewpoint. “Our job is to shuffle the cards 
so we can build up an attractive programme pattern. ie are free to do 
that, but the advertisers are not". 

In the chair was P.G.s&. Warburton, vice-president of ISBA and chairman 
of Richard Hudnut Ltd. Other members of the panel were Harry Alan Tow- 
ers, Brian MacCabe, and J. Haydock. 


RAF MONTILY >0R RECRUITS LAUNCHED 


A new monthly magazine for the RAF, designed to provide entertainment 
with a smattering of information for recruits, is Scramble, which is 
published from RAF Cardington, at 6d. It contains cartoons, humorous 
articles, pin-ups and an information supplement for recruits. Adverti- 
sers in the first (March) issue include the NAAFI. The whole-page rate 
is £20; type area is 7 in by 4 1/8 in. 


ADVERTISING DIARY 


Saturday, March 17 
NATIONAL ADVERTISING PUBLIC CUTEST first round between Pub- 
licity Club of Bristol and Advertising Club of Oxford. George Restau- 
rant, Banqueting Room, George St., Oxford. 
Tuesday, March 20 
_ REGENT ADVERTISING CLUB lecture. He. Dennett on "Direct Mail". 6.30pm. 
INSTITUTE OF PUBLIC RELATIONS study session. lianagement House, Hill St., 
Wele 6.30 PeMe 


Wednesday, March 21 
ADVERTISING CLUB OF OXFORD meeting, ReAe Bishop on “Advertisins Cuts 
the Price of Cars". City Restaurant, 4 Cornmrket St. 6.30 peme INCOR- 
PORATED ADVERTISING MANAGERS' ASSOCIATION meeting. “Exhibitionitis" dia- 
gnosed by Kenneth Horne. SOCIETY OF DIPLOMA MEMBERS OF THE ADVERTISING 
ASSOCIATION film show. Pearl & Dean's theatre, 33 Dover St., ii.l. 6 peme 
Thursday, March 22 
BRITISH SALES PROMOTION ASSOCIATION luncheon. Speaker: Paul Jennings. 
Shaftesbury Hotel. 12.50 pen. 
Friday, March 23 
PUBLICITY CLUB OF LONDON Gala. Grosvenor Jouse, Par? ! 


Tele 7 peite 
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Peter Maxwell Sedford, Black- 
pool's deputy director of attrac- 
tions and publicity, has been ap- 
pointed publicity maneger at Mar- 
gate, in succession to GE. John- 
son, who has taken up a similar 
post at Brighton 


has been appointed 

personal eavishent to Michael 

Sm liey. a director of Ge Street 

¢ Coe Ltd. Before joining Streets, 
he was marketing and market resear- 
ch manager of Gordon & Gotch Ltd. 

* 

Kenneth Tett, wno joined Wire- 
less Press Ltd. as advertisement 
manaser in 1946, and became its 
general manager in 1949, has been 
appointed assistant managing direc- 
tor of the company. Wireless Press 
Lid. publish the Ocean Times series 


of daily ships’ newspapers, and are 


a subsiduary of Associated Iliffe 


Press Ltd. Mr. Tett recently re- 
turned from a tour of the United 
States and Canada. 
* 
D.E.J. Cooper, of Blairgowrie, 
pointed puodlicity and 
entertainnent officer for Arbroath. 
he has been responsible for all 
public entertainment and adverti- 
sing under the jurisdiction of 
Ross-shire District Council. 
* » + 
After 29 years with D.C. Thomp- 
son's London editorial offices, 
Bill Payne is joini»; tne finance 
and mining house of Camp sird Ltd. 
In addition to his public relations 
duties there, he will be responsible 


nas at 


for the cowordination of advertising. 


H. Arthur Engleman, managing dir- 
ector of the H. Arthur imgleman Ad- 
vertising Agency in Pennsylvania, 
will visit this country and the 
continent during June and July. 


Brian Bromwich, who has been 
public relations officer at Vick- 
ers-Armstrong (Aircraft) Ltd. since 
May 1954, has joined the publicity 
department of the General Electric 
Coe Ltd. as assistant press offi- 
cere Before joining Vickers-4rm- 
strong he was on the editorial 
staff of the Financial Times for 
six years, becoming air correspon- 
dent in 1949 and industrial corres- 
pondent in 1952. 

* 

Following the departure of E.J. 
Thompson from Time-Life Internat— 
tional to join Hulton Press, Noel 
Sherry, Atlantic circulation mana- 
ger for Time-Life International in 
Paris, has appointed George Gilles- 
pie as London circulation manager. 

a * 

James Spicer, managing director 
of Spicers Ltd., is spending a 
fortnight visiting Spicers (Aus- 
sSrelia) Lid. in Melbourne. He re- 
cently returned from a visit to 
South Africa. 

* 

Martin Perry, managing director 
liarketing Consultants Ltde, has 
been elected vice-chairman of the 
Executives' Association of Great 
Britain. 

* * 

Denis Ambrose Scriven, whose 
death was reported in October, 
left £6,520 15s 5d gross, £4,103 
19s 5d net valuee He was the 
founder of Wilfred Scriven Ltd. 

He left his shares in Wilfred 
Scriven Ltd. to his sons, Gerald 
and Jeffrey “or such one of them 
as has entered the business." 

* 

Ernest Harry ry Sills, a director 
of Mills & Rockleys “Ltd., who 
died in November, left £23,078. 
15s. 10d gross, £22,952 14s 9d net. 
Duty paid was £35,550. 


Vs 
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CLUB NEWS 


SASPAPBERS AD C 


COLOURLS 


MAGAZ IVES WITIOUT ADVERTISING 


what woull hapven to the pross withort advertising, 
together with a solid defence of that profession, supported by-facts and 


firures, was ziven to mombers of 


j 
N. Harris 


speaking 
she s@i 
unnecessary and increased cx 
coaxing people to buy what they 
did not want. 

In answer to these accusations 
Miss Harris asked members to con- 
Sider a world in which advertising 
was forbidden by law. vod first 
effects, she said, would be seen 
fron the resulting newspapers 
which would have shrunk 
iably, in pri 
dropped in circulation. 

Magazines would be colourle 
and disappointing. Jone be 
the familiar brand names, and af- 
ter a period of time 
product, made in any old way" 
would sneak into the public's 
shopoing bag. 


» whic 


cae Crivics ae 


consiacr= 


increased 


" 
Yonv other 
any or 


"NOT AN BASY YeAR" 
le 

Selectivity may well be the theme 
of 1956, P.D. Duley, chairman of 
the Publicity Club of Norwich and 
Norfolk told members at their an- 
nual meeting. 

Both Mr. Butler and ir. Macmillan 
had plainly indicated they knew too 
‘well how to persuade people to pur- 
chase commodities, at least in the 
‘home market, he said. 
| This year was not going to be so 
‘easy for business as its predeces- 
sors. Advertising and selling night 


-well have to be reorientated to meet 


| the challenge of less money chasing 
;fewer goods. 
"In Norwich, we must see that the 


‘function of publicity is maintained" 


the Publicity Club of 


meeting of the Bristol 


Glasgow when Miss 


IN BRISY 

Members of the Puodlicity Club 
of Aberdeen, were addressed by 
Eric Boden, managing director of 
Schwerin Research in Britain. He 
gave a behind-the-scenes account 
of using test audiences to analyse 
the appeals of both TV programies 
and commercials in Britain and 
America. 

x x x 

The Publicity Club of Wol 
pton held its annual dinner ; 
‘at the Mount Hotel » Tettenhall, 
jolverhampton. The event was 
attended 


zuests 


well as 


clubs. 
x 
W.J. Leaper addressed a recent 
lest 
Publicity Club on “Some Practical 
Problems of Copyrisht". 
x x x 
Howard Thanas, mmaging director 
of ABC Television, contractors for 
the Manchester weekend programnes, 
addressed the Manchester Publicity 
Association on ednesday. 
x x x 
Speaker yesterday at a lunch- 
eon meeting of the Publicity Club 
of Leeds was Basil Rogers, sec- 
cretary of the Roads Campaizn 
Council. 
x x x 
On Monday the Publicity Club of 
London will hold a celebrity eve- 
ning at the Aldwych Club. Anong 
guests will be Sir Bernard and 
lady Docker and television announ- 
cers Mary Malcolm ami Sylvia 
Peters, with their respective 
husbands. 


"SAAL 
SMALL 
2 recent meeting. 
miss Mar: » who is @ member of 
the club’: mnittee and a director 
of Sommerville & Nilne Ltd 
£2 


Larch 16,1055 


U.S. 


"IS WORLD'S 
PRODUCER 


~ 


we Loonard Nill, chairman of the 
Leonard Hill Technical Group Ltd. 
tho has recently returned from a 
tour of Canada and America, spoke 
ts editors siness associates 
of his publications on “A British 
Publisher's Impressions of Aneri- 
can Industry and Co:mmerce™ at the 
Royal Socicty of arts hall last 

The talk was illustrated 
1 slides. 

or. Hill said that he thought 
the Anerican worknan produced more 
per hour than any other workman in 
the world. 3ut Americans, although 
they were bis exporters, neverthc- 
less wore vory fond of British pro- 
ducts. 

A very pertinent factor in the 
US domestic scone was that the pop- 
ulation was inc continuously 
and so was the of buyers. 

particular interest to him 
were the very large newspapers, 
which in some cases comprised 16 
to 24 different sections, and 
carrio amounts of advertise 


and 


roasinr 


huse 


1 TV sots in 
attractions 
wore ill the “sive- 
away" and cash prograsames « 
Television had brovzht with it all 
corts of cther commodities. 
Zacturers wore producing TV seats, 
TV trays, TV packed wals and many 
other products. 
Thousands of 
with reso 
wore many 
and the 


and 
and 


sets were fitted 
equipment. There 
iifferemt researchers, 
American advertisirsg agent 
position, said lir. ill 
coulc buy tho results of 


rch 


the 
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BIG >GSST Clini CAL 
Sect TION AT BIF 


This yoar's British Industrios 
Fair will also feature Britain's 
chemical industry. that is des~ 
cribed ag the largest and most re- 
presentative display of chemical 
technology and production in the 
history of the Fair will occupy 
the whole of the ground floor of 
the National Eall at Olympia in the 
second half of the BIF from April 
25 to Liay 4. 

Approximately 120 of Britain’ 
leading chemical manufacturers will 
be represented, covering almost 
every phase of modern chemical pro- 
duction, from the heavy chemicals 
(acids and alkalis) to the latest 
products of chemical research in- 
silicones and synthetic fibres 

Tho display is being organised 
by the Association of British Che- 
mical Manufacturers, who say that 
the chomical industry ranks fourth 
amon: the nation's exporting in- 
dustries, serding overseas a third 


~ 


or its total products. 


SCOTS' JOURNAL 


4 luxury publication, Industrial 
Scotland, intended for overseas 
circulation to publicise Scottish 
industry will be published at the 
end of this month. The Scottish 
Council and Industry) 
are sponsoring the venture, which 
has the s he of some 60 Scottish 
firms, who are sponding about 
£8,000 on advertising space. 

licCorquodale of Glasfsow are 
printings the 25,000 copies ordered; 

ill de circulated to Chan- 

Co:uucree, limbassies, cov- 
prominent 


W 
+ 
+e and 
ve 


industria- 
be no hon 
pook which is to 


further expansiocr 


A," 

inse 

in 2 

wnere 

of 

-auveurcblo to i:is own client. 

lists. Thore will 

OrFICERs G. C. Abbott has circulation of the 

been appointed press officer of be a spearhocd for 

Tocalomit Ltd., of Plymouth. Scottish trading abroad. 


By Our laris Gor 


LONG. TERI: plans for developing advertisirs; fucilisies in Yaris Metro 
stations have »een announced by Larcel Tordo, heed o? ietrobus Public 
ite, the acercy handlin: all advertisin; fcr the city's public transport 
system. ‘The three stations alread, transformed into attractive arcades 

of showarindows (Pranklin D. Resseveit, Cpera and Chausee d'antin) have 
preved so success?rul that corridors. nookin: halls and platforms at 
many other hctro stations are to be similarly tronsformed over the next 
few years. 

Saint hem is the next station on the list for redesicgnix:; a limited 
number o> teplay wintows are bein: installed, tho accert doin;:; mainly 
on a a systen of lishting. 

Republique and Saint Lazare arc also schedulod for a now loo}: in the 
coming; months. li. Tordo considers that uniformity of design throushout 
the 34C stations in operation is to oc avoided; their ocifective:ecss as 
advertisin; media, he feels, will bo heisitened by varyin: display csty- 
les and Sacilitios as mich as possiblo. 

* * * 

Picrre Picl:orit, an oxecutive of the sercen «dvertisir: firm, Cinema 
et Publicito, rovexled at a recent showing of the compan! s latest pro 
ductions that a total of cight and « half :illion metres (nearly 28 mil 
lion feet) of advertising films wore distributed by Cinoma et Fublicite 
during 1955, compared with 5.7 millionmetres (18,70C,00C ft) in 1952. 

* * * * * 

L' Express, tho national morning daily launchod last October, ;ublish- 
ed its last issuc cn bkarch 1. From now on it will appeur, as before, 
as aweoellye Tho papor's dircctor, Jean-Jacques Servan-Schreiber, state 
ed that the decision to discortinuc had beon reached cn account of “the 
course of ovonts the financial -ccossitics imposed on a young paper 
by the presort state of affairs." 

Durixs its vriof existence, l'axpress roacked a peal: circul<tior of 
160,00C, and was stated to have cortracts for SO millio:. francs! worth 
of advertisi:s during 1956. 

* * * * * 

The illustrated weekly, Jcurs co France (circulation 521,000 ) is to 
absorb this ::onth its compotitor Semaine du Monde (254.000 weekly ). 
Tho forzer migazinoe, owned by aircraft macnate liarcel %.ssault, will in- 
crease its print run from 401,000 to 520,000 copies aweek.e The fort 
nightly juto-Jourral and the provincial daily 1'OQisc-liatir, also pub- 
lished bd; wd’ tion-Diffuse-Presse, pudlishers of Se:aine du Lorde, will 
continuc as boforc. 

* * * * 


fn “Oscar" for house organs has been created by the Union des Jourraux 
d'mntreprise de France. Sponsored by the national daily Le Farision Li-- 
bere, the an:ual award of tho now “Qcar" will carry with it < first 
prize of 100,000 francs. Individual articles, serios of articles or co- 
mplete icsucs may be submitted by members of tho Union des Jourrnaux d! 
Entreprise dv Franco. 
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PR DEPARTMENT SET UP AT STREETS 


G. Street and Co. Ltd., have established a public relations depart- 
ment. Michael Higgins has been appointed to take charge of the new 
department. He was formerly senior executive of the PR department of 
the London Press Exchange Ltd. 

Before joining the LPE he was a member of the Parliamentary staff of 
the Central News and previously had been a reporter on the Grimsby Even- 
ing 

WeAeE. Jones has been appointed chief of the editorial section of the 
new department. He was until recently on the editorial staff of the 
Daily herald. 

For the time being the department will be based at 110 Old Broad Stree 


Tmo 


3IRMINGHAL TV ADS "EXCEEDED TUE RULES 


cetions by Socialist MPs of “repeated calculated breaches of the 
Television Act in the presentation of news ard films“ were brushed aside 
by Dr. Charles Hill in the House of Commons last week. 

C.R. iiobson asked whether alterations in the presentation of the news 
was one of the reasons why there was trouble over the resignation of the 
news editor, and cops Edw rards said that in the course of the opening at 
Birminshar the rules were absolutely left aside and there was a double 
amount of a advertising." 

[ Hi ins for specific examples, said that it was not his res- 

monitor programmes. 

that there was nothing in the Act to preyent fix- 

advertisements- if the section or Was OD= 
agreed that it was conceivable that a “prolonged associa~ 
certain advert and a certain programe would be in 

that part of the definition of sponsoring which referred 
ing to be a relationship between the two. ® Both ho him- 
were fully alive to that possibility. 


SERVICES AT BIF SPOT SERIES: Presbury Film Produc- 
Sigel : tions are completing a series of 
vod to be the first 15-second commercials for Smiths! 
lee market research English Clocks Ltd, at their Twi- 
on services available ckenham Studios. The commercials 
Industries Fair is will feature Smiths' range of de 
y Kemp's iercantile Of- luxe watches, Sectric clocks and 
alarms. The agents are Ce J. Lytle 
at Birming- (Advertising) Ltd. 
have taken 
Clympie and Birn- WET EDITOR: James S. Adam is the 
year. new editor of The Weekly Scotsman, 
It is anticipated that it will succeeding Robert Yeats. lire Adam 
possible to give immediate ans- was features editor of the Glasgow 
to request for routine busi- Evening News, then of the Daily 


and commercial information Record, before bec assistant 
ond figures. editor of the Glasfow Pines. 
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ADVERTISING STILL TO COUNT AGAINST TAX 


“vorsising will continue to be allowed for tax purposes. 

>» xv Brooke, Financial Secretary to the Treasury, made this clear in 
Perlianent last week in answer to George Jeger (Soc.), who had asked 
whether the Chancellor of the Exchequer was aware ofthe effect of ad- 
vertising in stimulating expenditure, and whether he would "discourage 
extensive advertising by refusing to allow expenditure on advertising to 


count for tax purposes." 


Mr. Jeger thought it might be better to prevent stimulation to spend- 
ing through advertisements paid out of taxation rather than to increase 
prices and force people to spend more. 

But Mr. Brooke said that the Charceilor did not sce his way to propose 


any amendment to the general rule. 


ADVERTISING NEEDED TO FIGHT TOURIST COMPETITION 


Tourism, like advertising, was a difficult industry in which to prove 
exact results, but it introduced all types of people to a wide range of 
products and services, J.G.e Bridges, director-general, British Travel 
and Holidays Association, told the Royal Society“of Arts on Wednesday. 

He said that the tourist industry provided an opportunity of adverti- 
sing “our own products on our own doorstep", and as it included the weal- 
thiest and most influential sections of the communities overseas, a new 
and highly profitable demand was often created. 

Because of keen tourist competition from other nations, steady and 
sustaincd publicity and advertising based on sound research were neces- 


sary~ 


This was what his association did, by moans of press, radio, tele- 


vision, posters, films, literature, and its overseas offices. 


WIDER COVERAGE: Drum, at present 
selling in liigeria and the Gold 
Coast, will from next August sell 
also in Sierra Leone, and will 
have a guaranteed distribution of 
80,000 copies per issue. Adver~ 
tising rates will then go up by 
£1 per sci to 45s. sci, one to 
six insertions and the full pace 
rate from £60 to £120. The mille 
inch rate will be 6d. There will 
be a reduction of 15 per cent on 
both the South African and West 
African tariffs to advertisers 
using matching copy in both edi- 
tions. The African & Colcnial 
Press Agency Ltd. are the London 
representatives. 


ATARDS for Formula III races will 
be made by Sporting Record at 
three Brands liatch meetings. 


NEW COMPANY: The advertising sec- 
tion of Stanley Publicity Ltd. has 
been incorporated in a new company, 
Charles Stanley & Partners Lid. 
Newspaper Society recognition has 
been granted to the new firm. 


GOLF DATE: A team of agency golfers 
will play a tean representing tho 
advertising section of the press at 
Royal Mid Surrey on Thursday, April 
26- George Jackson has presented 
a silver challenge cup for presen- 
tation to the winning team to hold 
for one year, as it is hoped to 
make this an annual fixture. Agen- 
cy arrangements are in the hands 

of LeA. O'Farrell of Rumble, Crow- 
ther & Nicholas Ltd., and press 
arrangements - K. Taylor, 3/4 Clif- 
fords Inn, 4. 


Paper problems aren’t solved b, mechanical minds. 
To get good results out of printing on paper or board needs years of experience 
and a flair for the job: both essentially human attributes. 
If you want to choose the best materials for printing a showcard or catalogue, 


menu or invitation, why not simply: 


speak to Spicers 


SPICERS LIMITED - 19 New Bridge Street - London LC4 + Telephone : Hleet Street 4211 


ye 

who 

i’ your 


Every month 


800,000 women study Stitchcraft 


to see what's new to buy 


Women who want to knit, to crochet, to embroider, to buy new 

things for themselves and their homes consult Stitchcraft. To enter 
this highly receptive mass market costs only £204 A PAGE o1 

under 17/- per thousand sales. Little enough for such a well produced 
magazine with a readership of 800,000, a life that may be 


counted in years, and an audited net sale of 240,583 copies a month 
ABC Net Sales ( July - December 1955) 
240, 583 copies a month 


Type area 83” x 6” £204 page. Advertisement Manager, S. H. BOWDEN 
Stitchcraft, Great West Road, Brentford, Middlesex. Tel. EALing 6283 


Stand out 


for imlunon in your stand al 


SOUND-SERVICES LIMITED 


TON ROAD MERTON PARK ON w ) El BERTY 4 


=>. 
STTICHCRATT 
STITCHCRA 
‘ 
The Brook Projector is “the purfect 
| H BRITISH INI 
¢ 
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AUTONATION AND ADVER2TISING TIS ANS“ER TC THREAT 
CF SLUMP, SAYS A. EVERSIT JONES 


The past few yoars had seon a state of boom, but ax inflationary clout 
was beginning to appear on the horizon. The answer to this threat was 
automation and hisher prc.uuctivity, and ultimately advertising, A.Ever- 
rett Jones told a luncheon meeting of the Rotary Club of London at the 
Connaught Rooms last week. . 

Mr. Jones, managiag director of Everett's Aivertising “td., was speak- 
ing on “Advertising in the Days of Automation". He said that in the fu- 
ture the commtry would need another industrial revolution. This he 
thought would be brought about by the greater use of synthetic mater- 
ials, electronics, atomic energy, and an extensive use of automation in 
industry, which he described as “our only means of salvation"™. 

It was vital now, more than any other time, that this country should 
become indystrially efficiont, and this could be achieved through auto- 
matim. But with increased productivity through automation, and comple- 
tely now markets created, there caae the problem of building up mass 
sales. This was where advertising would be needed. “As automation come 
in, advertising becomes more, not less, important". he said. 

“Sone critics of advertising say that it is inflationary, and that 
most advertisers are big spenders. Sut in my opinion most advertisers 
begrudge every penny they spend on advertising unless they can see a 
reimbursement. 

"In order to convert production into consumption we must look for 
something in British advertisin=s which has not been possible before. 

The problem is to relate the creat power of advertising to the vital 
need of the country. ‘We must look for some form of planning in our 
advertising", he said. 


PRINTERS SSE FILM ANNIVERSARY ISSUE: Hibernia, 
the Irish Catholic national revies 
4 1 and news-magagine, has celebrated 
pet its 25th anniversary this month 
with a double mumber of 48 pages. 
shown to an invited audience of 


Advertising ranges from heaty en- 
Dublin printers by Ault and Wiberg gineering to hair lotion. The is- 


(Zire) Ltd., Guests were welcomed 
: sue contains goodwill messages 
from dignitaries of Church and 


The film shows how colour print- State 
ing originated, and the vart it x 
plays in life today. The manufac- CLUB MEETING: A meeting of the 
ture of inks and the latest devel- proposed Advertising Agency Motor 
opments are explained, showing Club was held yesterday (Thursday 
how both the printer ami the ink evening at the Regent Advertising 
manufacturer keep pace with the Club. 
growing demands made by the gra- 
phic arts industry. AS NORMAL: Despite the printing 

dispute, the April issue of Motor 
NEW FOLDER for Time lists the Racing @ Motor Rally will be pub- 
British and European advortisers lished as normal. It will be of 
in the magazine's international 40 pages. 
editions in 1955. 
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aK What the small 


appropriation will 
Of 


The advertiser who has to watch his budget is the one who will get the 
best from television. Associated-Rediffusion can offer the advertiser with 
a small appropriation unrivalled facilities. 

The popularity of London’s Monday to Friday programmes on Channel 
9 is fast growing—with a peak audience already near 14 million viewers. 
You can bring your sales message into the homes of all these viewers for 
as little as £200—the cost of a peak-hour time spot. 

Here are some of the ways in which Associated-Rediffusion is helping 
the small advertiser. The economical way to achieve the greatest impact 
is through Associated*Rediffusion. 


SLIDES may be transmitted in off-peak time for 5 seconds, accom- 
panied by a message (up to 10 words) delivered by the station announcer. 
Cost is only £55. Slides may also be transmitted during time signal and 
15-second spots. 

TIME SIGNAL SPOTS 


of 7 seconds duration cost £750 for a minimum of 7 transmissions. 


15-SECOND SPOTS 


Associated-Rediffusion have technical facilities for live transmission of 
15-second commercials with a simple setting, at a modest production cost. 


ASSOCIATED - REDIFFUSION 
Monday — Friday every day a shopping day 


ASSOCIATED-REDIFFUSION LTD., Television House, Kingsway W.C,2 


HOOVER'S TO USS WATIOWALS, PRUVINCIALS AAD 
"MAGAZINES FOR PRODUCTS 
Two new prod cts introduced by Noover on their stand at the 
Daily ..ail Ideal Home Exhibition are the Hoover Mark III washinz machine 
incorporating an electric heater, and the double-stretch Hooverflex hose 
for use with the clearing tools to two of the lloover cleaners. 
Both will shortly be available throughout the country. 
iade by a new technique, the ose is of flexible plastic reinforced 
with vlastic coated spring wire; clastic-like it stretches to twice 
its owm length. 
al-ertising has started for te hose with large spuces in national 


and vrovincial pavers, seneral interest magazines snd spots on commer- 


cial TV in London. Advertising for the washing machine w be incor- 


ed in the noraal Nocover washing machine 2ivertisoane : Acents 


formulae, a blue sachet for dry hair, white sachet 
and pink sachet for oily hair. The sianpovo will also 
be sold in bottles. 
The advertising campaifn includes large spaces in national papers, 
supported by colour advertisements in leading women's journals. Afents 
are S.i, Benson Ltd. 


Also launched yesterday wore the all-new Toni and Tip Toni home perms 
with half paztes in national and provincial papers, fll pazes both in 
colour end in black and white in wonen's :macazines. “* two cinute col- 
ovr film is also to be shom throughout the country during the campaign, 
plus freouent spots on comercial TV. Azents for Toni Home Term are 
Foote, Gone and Belding Ltd. 


BEER ADS: The Double Diamond pro- CHUCOLATE PRUDUCT 
-motion caapeaiga, which is now run- 
is believed to be the first A new Caley confectionery pro- 
that one nitional advertiser iuct = Cuba coconut eclairs in 
has parodicd anbdther. The first packs of ten - is being test mar- 
parody, of the Daily Mail advertise- keted in Scotland. The product 
n appeared before Christmas. is described on display materiel 
surrent two advertisenents, as consisting of "ten delicious 
Umno and Cupstan, will be followed milk chocolate coconut eclairs" 
by @ new parody every month for Caley agents, Osborne Peacock Ltd. 
the groater part of 1956. Publi- state that there will be no na- 
cation will me in the national tional advertising until "“market- 
dailies, Sundays and Punch. “gents ing is considerably more firm" 
are Loadon Tress Sxchance Ltd. 


(Curront Aivertising At a Glance - overleaf) 
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ACCWUNTS mercial TV for Hooverflex Ilose. 
Cin (Bre in Vasey CoeLtd. ) 
GOVERNMENT OF INDIA TU RIST OFF INTER VATIONAL FOOT APPLIANC 
ICE for White & Curter, Ltd. LTD., (Omniped), using nation- 
SALES AFFILIATZS LTD. (Propriet- al dailies and Sundavs. (Scott- 
ors of Janal systeas of perman- Turner & Associates Ltd.) 
ent waving) has ceased to be LAWRENCE SEDR é CO.LTD., using 
handled by Sordon © Gotch Ad- nati onal dailics, Sundays end 
vertising Lid-, as fron yes- weel:ly macazines and trwile 
terday (Thursday). press for Loressa rings. (Scott- 
furcer & Associates Ltd.) 
CAMP ATGNS HOLLAND TCFFESS, using national 


COLGATE-PALMCLIVE LTD., 
London and 2irminghan 
ial TV for Falmolive 
Ajex cleaner and Cols 
creame (lfasius £ cus La] ido 
TONI COS“ETICS usine wetion- Ked {Robert Freenan 
al papers and women's journals 
for White Rein shampoo in three NU-5 AME , LID., using Deily 
different formulae (S.1!. Zenson ror, Radio Times, TV Times, 
Ltd. ) John Bull, Illustrated and 
TONI COSMETICS LID., using nation- treie journals for spring end 
al and provincial papers, women's summer campaijn.e (Winter Thanas 
magazines, colour film and canm- Co. Ltide 
ercial TV for t..c all-new Toni IND CUCPE & ALLSOPP LTD. , using 
and Tip Toni home »erms,. (Foote, national deilies, Sundays and 
Cone & Felding Ltd., Punch for Double — pale 
HOOVER LTD., using national and ale.(London Press "xchange Ltc.) 
provincial papers, sneral in- COURTAU using fashion marca- 
terest magazines and London com- zines for man-made fibres. 
(Stuart Advertising Agency L td.) 


NORFGLK WEWS PUSTPUNE FINAL STAGE QF RSBUILDING PLAN 


In response to the Chancellor of the Exchequer's @ peal to industry 
for restraint in cap ital expenditure, the Norfolk News Co., publishers 
of the Eastern Daily Press and Eastern Evening ilews, have postponed the 
second and final stage of their rebuilding plan - the construction of a 
new office block fronting on Redwell Street, Norwich. 

WM. Young, general manaser of the compaay, said the board of directars 
had “regretfully decided" they could not claim the new building was just- 
ified as eireesey productive expenditure. 

The company's post-war development had been planned in two stages, the 
first of which took six years and was completed last September with the 
ineuguration of the new works and printing presse 

The final stese was to bring the office and commercial departments into 
correct relationship with each other and the works. 
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WEALTH OF IM 
GRAPHIC ARTS FIBLD 


Referring to the talent of art 
students, Beatrice Warde, publi- 
city manager of the Monotype Cor- 
poration Ltd., said last week that 
there was “more gold in the graphic 
arts hills yet to be dug out than 
had ever been put to the use of 
commerce". 

irs. Warde was speaking at a re- 
ception held in conjunction with 
the opening of an exhibition of 

’ students' art work which is being 
used in this year's Monotype Cor- 

* poration calendar. (Advertiser's 
eekly, January 6). 

She said that much of the work 
on show probably represented the 
first comission ever given to many 
of the young artists. 

The exhibition, which is in the 
lecture hall of Monotype House, 
will be open for a fortnight. The 
work on show consists of the roughs 
and originals of the twelve illus- 
trations appearing in the calendar. 
All are on the theme of “How the 
printer serves civilisation". 

Last year the Monotype Corpora- 
tion, in association with the 
Ministry of Education, asked 12 
art schools to nominate a student 
.eachs they will be paid £5 each 
for their work. 

. Next year continental art 
schools may be invited to submit 
entries by individual students, 
said irs. jarde during the re- 
ception. 


WHY REMINGTON RAND USE DIRECT MAIL 


ADVERTISER'S WEBKLY. 


TV STEERING COM{ITTER TO 
TAKS TAM FIGURES 


The stéerinz ceonmittes represen- 
ting the Incorporated Society of 
British Advertisers, the Institute 
of Practioners in Advertising and 
the programme contractors, is to 
take TV audience measurement data 
in respect of the London, Midland 
and Lancashire-Yorkshire areas fra 
TAM (Television Audience Measure- 
ment Ltd.) 

Major G. Harrison, chairman of 
London Press Exchange Ltd., and 
chairman of the steering comnaittee 
states that the eommittee is also 
under contract to use BBC figures, 
and is considering other systems, 
such as various types of aided re- 
calls and coincidental calls. 


SCARBOROUGH PROTEST 


An interview is to be sought by 
Scarborough publicity cannittee 
with the BBC Northern Region Con- 
troller, Donald Stephenson, follow 
ing the cancellation of a promised 
live TV programe from the resort 
at Whitsun. The connittee is to 
protest at this decision. 

A BBC TV official has sugsested 
that a programme might be arranged 
fran the resort between July and 
September. But the committee is 
prepared to go “to any lengths" to 
get satisfaction, says the eorpor- 
ation's publicity manager, S.H. 
Fewster. 


Remington Rand's direct mailings normally vary between 28,000 and 


100,000 names, C.H. Gibbon, sales production manager, said during a talk 
on “Why We Use Direct Mail" to the British Direct Mail advertising Asso- 


ciation last week. 


Describing his firms' systems division, he said that it always sought 
to survey the client's problems, and provide systems or machines which 


would solve then. 


This had proved most successful and beneficial to the 
conpany as a long-term policy in the past, said Mr. Gibbon. 
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188 PAYING Class. UNION 

Last week's personal approaches by the typographical Society's 
executive to individual vrinters not affili- ted te the idon liaster 
Printers' Associatio:r has resulted in 43 mor. firms agreeing to pay the 
basic minimum of £12, says the LIS. this brings ti2 number of firms 
who have signed to 166, the union claims. 

Commenting, upon this figure, Rel. Bricinsnisw, ot said that of 


the 188 firns 


who had 


Signed interis 
roacned approximately a dozen houses for w 


sreements, union had only app- 


crease. The remaining 

firms were “not; of major character". 

"In fact they are mostl) one compositor businesses which we in the prin 
ting trade imow as 'cockro shops". he said 

Mearmwhile, the LMPA reports that so far onl; 8,500 employees in other 
departments of firms affected by tie “eripplins restrictions imposed by 
the LTS on January 18". nave nad to be disen urged. 

Some firms where LTS men have oeen dismiss. d are still managing to rey 
tain the services of otner employees. but t wumber oi consequential 
dismissals will rise if the dispute is prol: .<ed, says the LiIPA. 


On Wednesday, at the time of going to 


tion, it was expected t 
would have presented its 


RECORD REVENUE: lLiichael D. Sieff 
and Charles Wolfson, jeint chair- 
men of the advertising committee 

of the JPA (Joint Palestin Appeal) 
Year Book report record advertise: 
ment sales of 251,000 ror the 1956 


edition of 20,000 just published. 
The advertisers represen: British 
industry and commerce. Will San- 


vel of William Samuel & Co. (Lon: 
don ) Ltd. is a member of the con 
mittee. The publication is now 
three times larger than the first 
edition, pudlished in 1951. 


SIGH PLAHINKG: At the annual lun. 
cheon of the Electrical Sign lianu. 
facturers' Association on Tuesday, 


the chairman, r.F. Newlands, 
planning authorities either to od 
minister the regulations at local 
level more reasonanly. end so re 
duce the number of appeals or to 
revise the ~ethods of control and 
zone the whole country into areas 


where advertising was, or was not, 
pernitted. 


NEW AGENTS for Megator 
pressors are Technical 


Pumps & Com- 
Generel Ita 


pre fith this emergency edi~ 


hat the liinistry of uaoour's Court of Inquiry 
finding. yesterday; 


Thursday ). 


EXHIBITiON OPENS: 
of advertisers, 
printin;, firms 


Representatives 
agencies, screen 
and the press atten 
ded the cpening of the second In- 

srneticnal Screen Printer Dis- 
play Froducer-sponsored 
oi scree printing ct 45, Park Lane, 
Tuesday. On show are the orine 
Winning entries from the annual 
DPSPA, competitions. 


on 


CONTEST WiiNERS: Coventry Pub1li-. 
city Association's public--speaking 
team (li, Parbury, L. Skingley and 
R. Dunn) beat the Publicity Club 


of Wolverhempton (lirs. I. hi. Wheel- 
er, Ge Rostance, and N.J. C. Bright) 
in the Lidland area contest of the 


national competition. 
er was tne best individual and ast 
impromptu speaker of the nist 

The contest was organised by Ray 
Gough. Coventry now so forward to 
the final om Aprii 21 in Birming 
han. 


Lire. Wheel- 


WASEY & CO. L?D. are now han~ 
dling l.. Callaway (HR) makers of 
Record Knitting Machines, 


4,000,000 cubic feet... 


of Factory space employed by us are busy producing all kinds of three-dimensions! sales aids that have 
made €.D.O. quality and service renowned throughout this country to men engaged in the art of advertising. 


‘To say more would be to spoil it . . . but, seeing is believing, and that is why we would like you to tell us when 


you are able to come and see if what we are doing here may be of use to you in your own sales campaign. 
We make here shop-fronts, scale models, sets and scenery for commercial T.V., travelling exhibits, counter 
aids, window displays, animated * attention-catchers * and lots more—but you will also have a glimpse of 


our development work, which ensures that displays made by C.D.O0. tomorrow will be way ahead of what 
is heing wesed by your competitors today. 


DISPLAY 


30 UXBRIDGE ROAD - LONDON, W.12 - *SHEPHERDS SH 1281 


DISPATCH & Loan NG BAY No. 4 
on at 
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The old becomes new 


GARDENERS 


CHRONICLE AND 
GARDENING ILLUSTRATED 


A joint publication — 
now 6d. weekly 
These two famous, long-established gardening 
journals are now merged. The new paper is a first- 
rate buy at 6d.—plenty of pages, plenty of pictures, 
old features retained, new ones added. A gardening 
paper of immense interest and appeal for expert or 


amateur. 


Full page rate 
£45 


For details of other rates please write to : 
F. R. DERRY, THE GARDENERS’ CHRONICLE LTD. 
PRINTING HOUSE SQUARE, LONDON, E.C.4 


Printed and published hy the proprietors, Business Publications Ltd., 
Mercury House, 109-119 Waterloo Road, London, S.E.1. (Waterloo 3388). 
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